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2025 ™

Degerli TUKSIAD Uyeleri ve
Kiymetli Okuyucular,

Tom Kuruyemis Sanayicileri
ve Is Adamlari Dernegi (TUKSIAD)
olarak, 2025 yili itibariyla
kurulusumuzun 17. yiini kutlamanin
mutlulugunu ve gururunu yasiyoruz.
Kuruyemis sanayisinin ortak sesi
olma misyonuyla kurulan dernedimiz,
bugun 6 milyar dolarlik hacme sahip
sektorde 6nemli bir temsil gicune
sahiptir.

Sektor ici is  birliklerini
gelistirmek ve Uyelerimiz arasinda
Quclt  bir  dayanisma  ortami
olusturmak amaclyla kurulan
dernegimizin Uye sayisi da her gecen
yil istikrarli bir sekilde artmaktadir.
2008 yilinda 111 olan GUye sayimiz,
bugin itibariyla 300’e ulasmistir. Bu
buyume, dernedimizin  sektordeki
temsil gUcun0 daha da pekistiriyor. Onumizdeki
donemde de bu birlikteligi guclendirerek, faaliyetlerimizi
artirmay! ve daha genis bir Uye agina ulasmayi
hedefliyoruz.

Bu hedefler dogrultusunda, hem dernegimizin
faaliyetlerini daha gorunur kilmak hem de siz degderli
Uyelerimizle daha siki bir iletisim kurmak amaciyla,
2023 yilinda 15 yillimiza 6zel yayimladigimiz
dergimizin  UcUncU sayisini 2025 yili itibanyla
sizlerle bulusturmus bulunmaktayiz. Yeni sayimizda;
2025 yilina iliskin rekolte degerlendirmeleri, sektor
analizleri ve sektorUmuzin 6nde gelen temsilcileriyle
gerceklestirdigimiz istisarelere yer verdik. Bununla
beraber, sektorimuzin ithalat ve ihracat avantajlarini
ele alirken, sektorel yatinmlarimizi yapay zeka ile nasil
entegre edebilecegimizle ilgili icerikler hazirladik. Yayin
surecine katki saglayan tum hocalarimiza, calisma
arkadaslarimiza ve Uyelerimize bilgi, gorUs ve onerileri
icin tesekkur ederim.

2025 yilina ne yazik ki, 6zellikle sektoromuzdeki
agac Urunlerinde beklenmeyen ve Turkiye genelinde
etkili olan bir zirai don afetiyle basladik. En cok etkilenen
Urunlerimiz sirasiyla kuru kayisi, 0zom cesitleri, findik,
ceviz ve badem oldu. Bu durum, Urin fiyatlarinda ciddi
artislara yol acarken, tUketici tarafinda ise alim gicUnun
dusmesine neden oldu. Her zaman dile getirdigim gibi,
surdurulebilir verimlilik icin planli Gretimi, don risklerine
karsi 6nlemleri ve katma degeri yUksek UrUnler Gretmeyi
onceliklendirmeliyiz.

Dear TUKSIAD
Members and Readers,

As the Association of All Nut
Industrialists and Businessmen,
we are incredibly happy and
proud to be in our 16th year
as of 2024. Established to be
the collective voice of the nut
industry, TUKSIAD represents
a significant portion of the nut
sector, which boasts a market
volume of $6 billion. Alongside
the institutional growth of
our Association, which was
founded to foster and develop
collaborations within the sector,
our membership has also
steadily increased. While we had
1M members in 2008, today
we have reached 280. We are
determined to continue working
towards elevating our sector’s
representation to the highest level, and in the coming
periods, we aim to further increase our activities and,
through collective effort, grow our membership even
more.

In this regard, to make our Association’s
activities more visible and to increase beneficial
engagements with you, our members, we are delighted
to present the second issue of our magazine, following
the special 15th-anniversary edition we published in
2023. With these publications, we aim to stay in tune
with the dynamics of the sector and to act with shared
knowledge and expertise. Additionally, we wish to reach
a wider audience with the activities of our Association.
| highly value any members who wish to contribute to
our magazines, which serve as the common voice of our
sector, and who are willing to share their suggestions
and opinions regarding potential topics and content.
We welcome your input and encourage you to get in
touch with us.

As is well known, thanks to its climatic zone and
geographical characteristics, our country is fortunate to
grow a wide variety of nuts and dried fruits and has
maintained its position as one of the leading nations
in nut production and trade for many years. According
to reports from the International Nut and Dried Fruit
Council, our country, with an average 11% share over
the last five seasons, ranks second globally in nut
production, following the United States. In the global
dried fruit market, we are again among the leaders,



Bu dogrultuda, Ulkemizdeki ay cekirdegi
Uretimini gelistirmek ve daha planli, ihracata uygun
standartlarda Uretim gerceklestirmek amaciyla yeni bir
projeyi faaliyet planlarimiz arasina aldik. Ay cekirdegi
Uretim kalitesini artirmak ve fire oranlarini minimuma
indirmek hedefiyle, 2025 yili icerisinde duzenlemeyi
planladigimiz konferans ve egitim videolarinin haberini
de bu vesileyle sizlerle paylasmak isterim. Umuyorum
ki dernek olarak yorGttugumoz bu calismalar
sektoromuzde verimliligi ve kaliteyi artiracak, bizleri
Urunlerimizde global piyasalarda her zaman rekabetci
bir zeminde tutacaktir.

2025 yili, kuruyemis sektort acisindan finansal
dengelerin  zorlandig;, maliyet baskisinin  yogun
hissedildigi bir yil olmustur. Artan Uretim ve isleme
maliyetleriyle birlikte, yuksek finansman giderleri
yatinm istahini ciddi 6lgude azaltmis; bircok firma yeni
yatinmlarini ertelemek zorunda kalmistir. Ayni dénemde
doviz kurlarinin uzun sure baski altinda tutulmasi,
ihracat yapan firmalarin rekabet gucunu zayiflatmis;
ic piyasada yUkselen maliyetlere ragmen dis pazarda
fiyat tutturmak her zamankinden daha guc hale
gelmistir. Kar marjlarinin daraldigi bu dénemde sektor
oyunculari kisa vadeli riskleri yonetmeye odaklanirken,
uzun vadede surdurUlebilirlik igin  verimlilik —artisl,
katma degerli Uretim ve dijitallesme qgibi stratejilere
yonelmenin kacinilmaz oldugu bir kez daha ortaya
ctkmustir.

Bu baglamda, isletmelerin surdurilebilirligini
koruyabilmesi adina sabit ve degisken giderlerini
g6zden gecirmesi, maliyet kontrolU konusunda daha
proaktif adimlar atmasi blyuk 6nem tasimaktadir.
Enerji verimliligi, hammadde tedarik optimizasyonu,
is Qucu planlamasi ve dijital ¢cozimlerle operasyonel
maliyetlerin azaltilmasi; bu zorlu ekonomik donemde
firmalara nefes aldiracak stratejik adimlar arasinda yer
almaktadr.

Unutmayalim ki en zorlu doénemler, birlikte
hareket ettigimizde en quUclu adimlarin atildigdi
zamanlardir. Karsilastigimiz her engel, bizi daha direncli
kilmakta; ortak akilla ve kararlilikla ilerledigimiz surece
sektéromuzu daha guclu bir gelecege tasima yolunda
umut verici firsatlara donusmektedir. Hep birlikte
Uretmeye, gelismeye ve blyUmeye devam edecegiz.

Saygilarimla,

Murat YILDIRIM
TUKSIAD Yénetim Kurulu Bagkani

alongside the US. Moreover, with approximately $3
billion in exports, Turkey ranks as the second-largest
exporter globally. Along with global trade, nut products
are also traditionally consumed in large quantities in the
domestic market, and with the increasing awareness of
their nutritional value, their consumption has continued
to grow over the years. As of 2023, our sector has
reached a size of $3.2 billion in the domestic market.
Once again, | would like to highlight the significant
contribution our sector makes with billions of dollars in
business volume and the employment of thousands of
people.

As we reflect on the end of 2023 and the
beginning of 2024, the deceleration in price increases
and the stabilization of market conditions provide
us with a more positive outlook for the future. In our
magazine, we address crop estimates and quality
analyses for the 2024-2025 season, aiming to prevent
the manipulation of crop pricing. Price stability is
crucial both for our producers and for our industrial
businesspeople. In these challenging years of fierce
global competition, | firmly believe that achieving price
stability is essential. Furthermore, | am confident that
we can become more competitive by developing value-
added products and utilizing food quality management
systems effectively. Our magazine not only provides
information on new crops but also features interviews
discussing the future development of our sector.

In this context, | would like to express my
gratitude to all those who have contributed to our
magazine, especially our former president, Mr.
Muammer Caputcu, as well as everyone who has
enriched it with their articles.

Murat YILDIRIM
Chairman of the board, TUKSIAD
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TUKSIAD

2008
Yilinda
Kuruldu

Kuruyemis
Sanayisinin
Ortak Sesi
Olmak
Amaciyla
Kuruldu

Turkiye'de
Kuruyemis
Sektorunu Temsil
Eden Tek Sivil
Toplum Orgutu

301 Uye

37 ilden Uye

TUKSIAD HAKKINDA

$7,5 Milyar
Dolar Ticaret
Hacmi

Yaklasik $3,5
Milyar Dolar
lhracat

Yaklasik 600
Milyon Dolar
ithalat

Yaklasik $4,1
Milyar
Dolarlhik
Sektoérel i¢
Pazar
Buyuklugu

Dernek
Uyeleri,
Sponsorlar ve
Sektor
Temsilcilerinin
Katildig: Yillik
Genel Kurul
Toplantilan
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TUKSIAD

Established €

in 2008

Established to
be the
Common Voice
of the Nuts and
Dry Fruit
Industry

The Only Civil
Society
Organization
Representing the
Nuts and Dry
Fruit Sector in
Turkey

301
Members

Members
from 37
provinces

ABOUT TUKSIAD

$ 7.5 billion
dollars Trade
Volume

Approximately
3.5 Billion
dollars Export

Approximately
600 Million
dollars Imports

Sectoral
Domestic
Market Size of
Approximately
4.1 Billion
Dollars

Annual General
Assembly
Meetings
Attended by
Association
Members,
Sponsors and
Sector
Representatives

\“O‘ Yénetim Kurlillumuz
') Our Board Of Directors

Murat Yildinm
Yonetim Kurulu Baskani

Yunus Emre Kasike Mehmet istahli Mehmet Sadi Binboga
1. Baskan Yardimcisi 2. Baskan Yardimcisi 3. Baskan Yardimcisi

Yakup ipek Bekir Korkmaz Muhammet Hamit Yildinm Hasan Calik Ahmet Aydin

Muhasip Uye Yonetim Kurulu Burak Cigdem  Yonetim Kurulu  Yonetim Kurulu  Yonetim Kurulu
Uyesi Yonetim Kurulu Uyesi Uyesi Uyesi
Uyesi

Muhammet Omer Cihan Korkmaz Ertugrul Bozhuyuk
Akin Yonetim Kurulu Yénetim Kurulu Uyesi
Yonetim Kurulu Uyesi Uyesi



TUKSIAD HEDEFLERIMiZ
TUKSIAD Mission

Tum Kuruyemis Sanayicileri ve is Adamlar Dernegi (TUKSIAD);
Ulkemizin kuruyemis sektorinin gelismesine katki sunmak amaciyla
17.03.2008 tarihinde kurulan bir “is Adamlari” dernegidir.

The Association of All Nut Industry Producers and Businessmen
(TUKSIAD) is a “Businessmen’s” association established on March 17,
2008, with the aim of contributing to the development of our country’s
nut sector.

TUKSIAD Yonetim Kurulu ve Gyeleri, hizla degisen ithalat ve ihracat kosullarinda
Turk kuruyemis sektérinin, Gretimden yurtdisi ticarete varincaya degin her
asamada karsi karsiya kaldigi problemlere ¢c6zim onerileri sunma gayretindedir.

The TUKSIAD Board of Directors and its members are committed to offering
solutions to the challenges faced by the Turkish nut industry at every stage, from
production to international trade, amid rapidly changing import and export
conditions.

Uyelerimizin sosyal ve mesleki donanimlarinin gelistirilmesi ve
firmalarinin kurumsallagmasi icin katki sunmak oncelikli
misyonumuzdur.

Our primary mission is to enhance the social and professional
capacities of our members and contribute to the institutionalization of
their companies.

Bu baglamda TUKSIAD olarak tyelerimize zel yurtici ve yurtdisinda
fuar organizasyonlarinin yanisira, bilgilendirme toplantilari ile sektérel
egitim ve danismanlik programlari duzenliyoruz.

In this context, as TUKSIAD, we organize domestic and international
trade fairs, as well as informational meetings, sectoral training, and
consultancy programs specifically tailored for our members.

Kuruyemiste givenli ve sirdurilebilir pazar kosullarinin saglanmasi
icin sektorel 6lcekte kurumsallagmayi tesvik ediyoruz.

We encourage sectoral-level institutionalization to ensure safe and
sustainable market conditions in the nut industry.

TUKSIAD olarak 17. yilimizi geride birakirken kapsamini sirekli
genislettigimiz faaliyetlerimizle sektorde her gecen gun daha da etkili
bir yapi olmak icin calisiyoruz.

As we celebrate our 17th year, we continue to expand the scope of our
activities, striving to become an increasingly influential entity within the
sector each day.

<, TUKSIAD 2025 Uye Bulusmas: Sektriin Giiciinii Birlikte Hissettik

Tom Kuruyemis Sanayici ve is Adamlari Dernegi
(TUKSIAD) tarafindan geleneksel hale getirilen Uye
Bulusmasi, bu yil 25-27 Nisan 2025 tarihleri arasinda
yogun katiim ve quclu icerikleriyle bir kez daha
sektorun nabzini tuttu. 2008 yilindan bu yana araliksiz
olarak her yil duzenlenen etkinlik, bu yil da Gyeler
arasinda is birligini guclendirmek, sektorel gelismeleri
degerlendirmek ve gelecek vizyonunu tartismak adina
onemli bir platform sundu.

“\ TUKSIAD 2025 Members Meeting: Feeling the Power of the Industry Together

The Members Meeting, traditionally organized
by the All Nuts and Dried Fruits Industrialists and
Businessmen Association (TUKSIAD), once again
took the pulse of the industry this year with strong
participation and rich content between April 25-27,
2025. Since 2008, the event has been held annually
without interruption, providing an important platform
for strengthening cooperation among members,
evaluating sectoral developments and discussing the
vision for the future.
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2025
{VE BULUSMAS!




Bu yilki bulusmaya Turkiye'nin dort bir yanindan
gelen 402 katiimci ile birlikte yaklasik 200 firmadan
temsilciler katildi. Kuruyemis ve kuru meyve sektorinin
onde gelen isimlerini bir araya getiren etkinlik, yalnizca
sosyal baglarn kuvvetlendirmekle kalmadi; ayni
zamanda bilgi ve deneyim paylasimini da tesvik etti.

This year's meeting hosted 402 participants
from across Turkiye, along with representatives from
approximately 200 companies. Bringing together
leading figures of the nuts and dried fruits sector,
the event not only reinforced social bonds but also
encouraged the exchange of knowledge and experience.
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Etkinligin en dikkat ceken bolumlerinden
biri, gazeteci ve tanm yazar irfan Donatin
moderatorligunde gerceklesen panel oturumu oldu.
“Ihracatin Yeni Rotasi: Krizler, Firsatlar ve Teknoloji”
baslikli panelde; is dunyasinin deneyimli isimlerinden
Nilufer Ariak, Feyza Dereli, Murat Yildinm ve Hasan
Huseyin Karapinar degerli gorUslerini katiimcilarla

paylast. Panelde kuresel ticarette yasanan donusumler,

yeni pazar arayislar, teknolojinin ihracattaki yeri ve
sektorel risk yonetimi konulari derinlemesine ele alind..

‘= DULUIMASI

25-27 NiSAN ANTALYA

One of the most notable segments of the
event was a panel session moderated by journalist
and agricultural writer irfan Donat. In the panel titled
“The New Route of Exports: Crises, Opportunities, and
Technology”, prominent business figures Nilufer Ariak,
FeyzaDereli,MuratYildinmandHasanHuseyinKarapinar
shared their valuable insights with the audience. The
panel addressed in depth the transformations in global
trade, new market explorations, the role of technology
in exports, and sectoral risk management.

TOKSIAD| JYEBULUSMAS]

HOS GELDINIZ
WELCOME




Taptaze Bir Basar Hikayesi

Saglikli atistirmaliklar en taze haliyle
dunyanin doért bir yanina ulastirma hedefiyle
2010 yiinda temelleri atilan “Antikkuruyemis.
com”,yalnizca iki yil icinde Turkiye'nin en buyuk
kuruyemis sitesi oldu.

Antik Kuruyemis 2014'te Turkiyede
ilk kez kitli acilir-kapanir ambalaj sistemini
tUketicilere sundu ve bu baglamda kuruyemis
sektérinin standartlarini degistirdi. Ayni yil
kuru meyve, lokum, baharat, draje, cikolata,
krema ve ezme cesitleri kendi markasiyla raflarda
yerini aldl.

2018 yilinda e-ihracat altyapisini giclendiren
sirket artik Istanbulun kalbi Eminéni’'ndeki modern
depolarindan Turkiye'nin dort bir yanina ve ayrica
70'ten fazla Ulkeye taptaze lezzetler génderiyor.

Online Satisin Gelecegi: Yapay Zeka ile Daha Kisisel,
Daha Hizli, Daha Global

Antik Kuruyemis e-ticaret dunyasinin  hizli
degisimini yakindan takip ederek bu alanda da 6ncu
olmayi hedefliyor. Yapay zeka, bu donisumin en guglu
motoru olacak. Musterilerin tuketim aliskanliklar ve
mevsimsel tercihlerinin etkin analiziyle online alisveris
artik sadece bir “satin alma sUreci” olmanin 6tesine
gececek.

Akilli Stok Yonetimi sayesinde hangi Urindn
ne zaman daha cok talep gorecegini tahmin edip stok
dengesini optimum seviyede tutmak kolaylasacak.
Ayrica yapay zeka destekli lojistik sistemleri, siparislerin
en kisa sUrede en dogru noktadan gonderilmesini
saglayacak.

Antik Kuruyemis'in Dijital Vizyonu

Antik Kuruyemis online magazasini 6nimuzdeki
yillarda saglkli beslenme onerilerinden kisiye 6zel
kampanyalara uzanan genis bir yelpazede Artirilmis
Gerceklik (AR) ile destekle interaktif bir platform haline
donusturmeyi hedefliyor.

Global Pazar Entegrasyonu ile dunyanin dort bir
yanindaki tuketicilerin yerel para birimleri ve yerel kargo
cozumleri ile Antik Kuruyemis UrUnlerine ulasabilmesi
de sirketin kisa vadeli hedefleri arasinda.

Ahmet Aydin

Yonetim Kurulu

Uyesi

Yénetim Kurulu Uyelerimizden Sektér Degerlendirmeleri
Industry Assessments From Our Board Members

A Fresh Success Story

Founded in 2010 with the goal of
delivering healthy snacks in their freshest form
to every corner of the world, Antikkuruyemis.
com became Turkey's largest nut site within
just two years.

In 2014, Antik Kuruyemis introduced
Turkey's first resealable packaging system,
reshaping industry standards. That same year,
dried fruits, Turkish delights, spices, dragees,
chocolates, creams, and spreads appeared on shelves
under its own brand.

By 2018 the company had strengthened its
e-export infrastructure and began shipping fresh
flavors not only across Turkey but also to more than
70 countries from its modern warehouses in Istanbul's
historic Eminénu district.

The Future of Online Sales: More Personal, Faster,
More Global with Artificial Intelligence

Antik Kuruyemis aims to be a pioneer
in e-commerce by closely following its rapid
transformation. Artificial intelligence is set to become
the strongest driver of this change. With effective
analysis of customer consumption habits and seasonal
preferences, online shopping will move beyond being
just a “purchase process.”

Smart Stock Management will make it easier
to forecast demand and maintain optimal inventory
balance. Al-powered logistics systems will ensure that
orders are dispatched from the right location in the
shortest time possible.

Antik Kuruyemis’s Digital Vision

In the coming years, Antik Kuruyemis plans to
transform its online store into an interactive platform
supported by Augmented Reality (AR), offering a wide
spectrum from healthy nutrition recommendations to
personalized campaigns.

Through Global Market Integration, one of the
company’s short-term goals is to ensure that consumers
worldwide can access Antik Kuruyemis products with
local currencies and local delivery solutions.

Kabak Cekirdeginde Rekolte Tahmini 50 bin
ton

Kabak cekirdegi ekiminde gecen
yila oranla yuzde 50-60 civar bir artis oldu.
Ancak iklim kosullar, bilingsiz tarim teknikleri
ve sulama konusundaki  dengesizlikler
rekolteyi olumsuz etkiledi. Su kaynaklarina

Pumpkin Seed Harvest Estimate: 50,000
Tons

Pumpkin seed cultivation increased
by around 50-60 percent compared to last
year. However, climate conditions, unplanned
farming practices, and imbalances in irrigation
negatively affected the harvest. While areas

N Mehmet Istahli a
yakin boélgelerde gereginden U¢ kat fazla 2 Baskan near water sources were overirrigated up to
sulama yapilirken, suya uzak bolgeler yadis Yardimeisi three times more than needed regions farther

yetersizliginden dolayr ciddi yanma, kok
kurumasi, Urin catlamasi ve mantar hastaliklari
gibi sorunlarla karsilast.

Konya Cumra, Nevsehir, Nigde, Afyon'un baz
bolgeleri ve Kayseri Yesilhisar haric diger Gretim
alanlarinda kaliteli Urin beklentisi dusuk. Sulanmayan
bolgelerin buyuk 6lcude yandid, sulanan boélgelerde ise
kismi yanmalar oldugdu bildiriliyor.

2025 yili icin rekolte tahmini 50 bin ton
civarinda. Ancak Urunun 6nemli bir kisminin hektolitresi
dusuk, zayif kalite olacadi 6ngoruluyor. Déviz kurunun
dustUk seyretmesi ve yabanci menseli Urin girisinin
surmesi, fiyatlarda belirgin bir artis ihtimalini zayiflatiyor.

Ureticiler, kabak cekirdeginin degerini korumak
icin planli ekim yapilmasini, ata tohumlarinin ekilebilir
hale getirilmesini, ihracatin desteklenmesini ve hibrit
tohum girisinin sinirlandirilmasini talep ediyor.

Siyah Aycekirdeginde Umutlu Beklenti

2025 Mayis-Haziran  doneminde
yUksek hava sicakliklarina ragmen samyelinin
esmedigi ve boylece nemin korunabildigi iklim
kosullari siyah aycekirdeginde bitki yapisini
guclendirdi. Bu durumun aycekirdeginde
hektolitre degerlerini ve tane kalitesini
yUkseletecegine dair bir beklenti var.

Bu baglamda tahminen 580 bin dekar
ekili siyah aycekirdeginden dekar basina 300 kg gibi
bir ortalama verim bekleniyor. 175000 ton civari
olmasi beklenen toplam Grondn 130.000 tonunun ig
piyasaya sUrUlecegi kalan miktarin 30.000 tonunun
cig ve 15.000 tonunun da paketli olarak ihrag edilecegi
tahmin ediliyor.

Hamit Yildirim
Yonetim Kurulu
Uyesi

from water suffered from insufficient rainfall,
leading to burning, root drying, cracking and
fungal diseases.

Except for certain areas in Konya Cumra,
Nevsehir, Nigde, Afyon, and Kayseri Yesilhisar,
expectations for high quality yields remain low.
Nonirrigated lands have largely burned, while irrigated
areas report partial burning.

The 2025 harvest is estimated to be around
50,000 tons. However, a significant portion of the
crop is expected to be low quality with weak hectoliter
values. The low exchange rate and continued influx of
foreign products weaken the likelihood of notable price
increases.

Producers call for planned cultivation, the
reintroduction of heirloom seeds, export support, and
restrictions on hybrid seed imports to preserve the
value of pumpkin seeds.

Hopeful Outlook for Black Sunflower Seeds

In May-June 2025, despite high
temperatures, the absence of dry winds
helped preserve humidity, strengthening the
plant structure of black sunflower seeds. This
is expected to improve hectoliter values and
kernel quality.

From an estimated 580,000 decares
of cultivated black sunflower seeds, an average
yield of 300 kg per decare is anticipated. The

total harvest is expected to be around 175,000 tons, of
which 130,000 tons will be supplied to the domestic
market, 30,000 tons exported raw and 15000 tons
exported packaged.



Kuruyemis Sektorinde Yukselen Dalga:

Turkiye’nin Gucy, Gelecegin Stratejisi

Anadolunun bereketli topraklarinda
binlerce yildir yetisen findik, Antep fistig,
badem ve ceviz... Yalnizca mutfagimizin
degil, kolturumuzin de  vazgecilmezleri.
Bugun bu geleneksel lezzetler, modern Gretim
teknikleriyle birleserek Turkiye ekonomisinin
stratejik tarim ve gida UrUnleri arasinda yerini
koruyor. Sofralardan dunya pazarlarina uzanan
bu yolculuk, hem kokld bir mirasin hem de
yenilikci vizyonun hikayesi.

ic Pazarda Déniisen Tiketici Aligkanliklan

Turkiyede kuruyemis tuketimi son on yilda
buyUk bir degisim yasadi. Eskiden yalnizca bayramlarda,
dugunlerde ya da 6zel misafir sofralarinda bas koseye
oturan kuruyemis, bugun gunluk beslenmenin ayrilmaz
bir parcasi.

Saglikli yasam trendi, tuzsuz, kavrulmamis ve
katkisiz UrGnlere ilgiyi artiriyor.

Paketli ve hijyenik secenekler, 6zellikle buyuk
sehirlerde oncelikli tercih haline geldi.

Markali UrUnler, tUketici nezdinde guUvenin en
qUclu teminati konumuna yukseldi.

Bu degisim, artik yalnizca lezzetin degil; tazelik,
kalite, surdurGlebilirlik ve guvenilir marka imajinin
da rekabette belirleyici oldugu yeni bir dénemi isaret
ediyor.

Tarimsal Uretimin Zorlu Sinavi

Kuruyemis Uretimi, doganin ritmine en duyarli
tarimsal faaliyetlerden biri. Turkiye, findikta dunyada
lider; Antep fistiginda ilk Ucte; kayisida ise tartismasiz
bir numara. Ancak son yillarda yasanan don olaylari ve
kuraklik, 6zellikle Karadeniz ile Guneydogu Anadoluda
ciddi rekolte kayiplarina yol agiyor. Benzer sekilde
yagis rejimindeki duzensizlikler Urin kalitesini olumsuz
etkiliyor. Bunlarin yanisira artan girdi maliyetleri de,
Ureticinin kar marjlarini daraltiyor.

Sektor temsilcileri, cozimun iklim degisikligine
uyumlu tarim teknikleri, modern sulama yatinmlari,
kurakliga dayanikli cesitlerin yayginlastinlmasi ve
Uretici  kooperatiflerinin - guclendirilmesinden gectigi
gorusunde.

Muhammet Burak

Ozcigdem
Yonetim Kurulu

Uyesi

Rising Wave in the Nut Sector: Turkey’s
Strength, Tomorrow’s Strategy

For thousands of years, hazelnuts,
pistachios, almonds and walnuts have been
cultivated in the fertile lands of Anatolia. They
are not only staples of Turkish cuisine but also
integral to our cultural heritage. Today, these
traditional flavors combined with modern
production techniques remain among Turkey’s
strategic agricultural and food products. Their
journey from local tables to global markets
reflects both a deep rooted legacy and an innovative
vision.

Evolving Consumer Habits in the Domestic Market

Nut consumption in Turkey has undergone
a major transformation over the past decade. Once
reserved for holidays, weddings or special guests, nuts
are now a daily staple.

The healthy living trend has boosted demand
for unsalted, raw and additive-free products.

Packaged and hygienic options have become
the top choice, especially in big cities.

Branded products have risen as the strongest
guarantee of consumer trust.

This transformation marks a new era where not
only taste but also freshness, quality, sustainability and
brand reliability determine competitiveness.

Agricultural Production’s Tough Test

Nut cultivation is one of the most climate
sensitive agricultural activities. Turkey leads the world
in hazelnuts, ranks in the top three for pistachios and
is the undisputed leader in apricots. However, recent
frosts and droughts have caused major harvest losses,
particularly in the Black Sea and Southeastern Anatolia
regions. Irregular rainfall patterns also affect product
quality, while rising input costs continue to shrink
producer margins.

Industry representatives agree that solutions
lie in climate adapted farming techniques, modern
irrigation investments, the promotion of drought
resistant varieties and stronger producer cooperatives.

Kuresel Arenada Turkiye

Dunya kuruyemis pazarinin hacmi her yil artis
gosteriyor ve talep giderek cesitleniyor. Turkiye, findik
ve kayisida liderligini korusa da badem, ceviz ve kaju
gibi bazi Urinlerde ithalatcl konumda.

Kuresel rekabette 6ne ¢ikmak igin:

e Markalasma ve tescillerinin
yayginlastirilmasi,

e Katma degerli Gronlerin (paketli atistirmaliklar,
kaplamali  kuruyemisler, enerji  barlar  vb.)
gelistirilmesi,

« ABD, Cin ve Korfez tlkeleri gibi yuksek alim gucune

sahip Ulkelerde tanitim faaliyetlerinin artirilmasi
gibi stratejik konulara 6ncelik verilmeli.

cografi isaret

Yarin icin Yeni Vizyon

Onumuizdeki 5-10 yil, kuruyemis sektérinde
dijitallesme, inovasyon ve surdurdlebilirligin hic olmadig
kadar belirleyici olacagi bir dénem olacak. Ornegin:

e E-ticaret ve e-ihracat, Ureticinin aracisiz sekilde
dunya pazarlarina ulasmasini kolaylastiracak.

e AR-GE yatinmlari, hem raf 6mri uzun hem de 6zel
beslenme trendlerine uygun yeni Grinlerin 6nUNG
acacak.

e Surdurolebilirlik — sertifikalar,  6zellikle  Avrupa
pazarinda ihracatin vazgegilmez kosulu haline
gelecek.

Turkiye guclu Uretim potansiyeli, zengin Gron
cesitliligi ve artan kuresel talep ile gelecege umutla
bakiyor. Ancak elbette kuruyemis sektorinin basarisi
yalnizca Uretim miktarina degil; markalasmaya,
surdurlebilirlige ve yenilikgi pazarlama stratejilerine
de bagli olacak. Anadolunun bereketinden dogan bu
lezzetler, dogru adimlarla dunyanin dért bir yaninda
daha guclu bir sekilde var olmaya devam edecek.

Turkey on the Global Stage

The global nut market continues to grow in both
size and variety of demand. While Turkey maintains
leadership in hazelnuts and apricots, it remains an
importer of almonds, walnuts and cashews.

To stand out in global competition, Turkey must
prioritize:

e Expanding branding and geographical indication
registrations

e Developing value added products (packaged
snacks, coated nuts, energy bars, etc.)

« Increasing promotional activities in high purchasing
power markets such as the US, China, and Gulf
countries

A New Vision for Tomorrow

The next 5-10 years will be defined by
digitalization, innovation and sustainability in the nut
sector. For example:

e E-commerce and e-export will allow producers to
reach global markets directly.

e R&D investments will pave the way for products
with longer shelf life and alignment with special
nutrition trends.

e Sustainability certifications will become a non-
negotiable requirement for exports, particularly to
the European market.

With its strong production potential, product
diversity and growing global demand, Turkey looks
to the future with confidence. Yet the success of the
nut sector will depend not only on production volume
but also on branding, sustainability and innovative
marketing strategies. Born from the abundance of
Anatolia, these flavors will continue to strengthen their
presence across the globe with the right steps.




Antep Fistiginda “Yok Yili” Fiyatlar ikiye
Katlad

Bu yil GUneydogu'da yasanan kuraklik,
Antep fistiginda “yok yil’na neden oldu.
Rekolte dusUklugu fiyatlar ikiye katladi. Gecen
yil kilosu 100-110 TL arasinda olan Yas Boz
Antep Fistigi, bu yil 230-250 TLden islem
gordu. DUsUk rekolte nedeniyle baklavalik ve
ic fistigin kilogram fiyati ise 2.000 TL yaklast.
Kirmizi Kabuklu Antep Fistigi icin gegen yil
200-220 TL araliginda olan fiyat bu yil 480-
530 TLye kadar c¢ikti. Kavrulmus Antep Fistigi fiyatlari
800-900 TL arasinda seyretti. Kirmizi i¢ fistigin
kilogram fiyati ise 1.100-1.200 TLye yUkseldi.

Ciftciler bu seneki siddetli kurakliktan dolayi
fistk adaclarinda yeterince “karagdz” acmadigini
soyluyor. Bir sonraki yilin  mahsulunt belirleyen
karagézlerin az olusu 2026 yili icin de Antep fistiginda
rekolte beklentisini dusUruyor.

Ertugrul
Bozhiiyiik
Yonetim Kurulu

Uyesi

A “Low-Yield Year” Doubled Pistachio Prices

This year's severe drought in Southeastern
Turkey led to a “low-yield year” for pistachios,
doubling prices. While last year fresh
pistachios sold for 100-110 TL per kilo, this
year they reached 230-250 TL. Due to the
reduced harvest, pistachios for baklava and
shelled pistachios neared 2,000 TL per kilo.
Red-shelled pistachios, which were 200-220
TL last year, rose to 480-530 TL. Roasted
pistachios ranged from 800-900 TL, while
red kernel pistachios reached 1,100-1200 TL per kilo.

Farmers report that the drought prevented pistachio
trees from producing enough “karagtz” buds, which
determine the following year’s harvest. The low number
of buds suggests that yield expectations for 2026 are
also declining.

AKYUREK

Tohum ve Kuruyemis Temizleme ve Iisleme
Teknolojilerinde Yapay Zekanin Onemi
Gida  gUvenliginin -~ ve  tanmsal kalite

standartlarinin her gecen gun daha da énem kazandig
qUNUmMUzde, tohum ve kuruyemis sektorleri teknolojiyle
yakin bir is birligi icerisinde doénusum gegiriyor.
Bu donusumin merkezinde ise yapay zekad (YZ)
teknolojileri yer aliyor. Ozellikle temizleme ve isleme
asamalarinda yapay zekd destekli sistemler, UrGn
kalitesini artirmakla kalmiyor, ayni zamanda verimliligi,
surdurilebilirligi ve muUsteri memnuniyetini de  Ust
seviyeye tasiyor.

Geleneksel Yontemlerin Sinirlar

Tohum ve kuruyemislerin temizlenmesi ve
islenmesi surecinde geleneksel makineler, genellikle
sinirli gorsel tanima sistemleri ve manuel ayarlamalarla
calisi. Bu da homojen olmayan 0ron ayrimi, dusuk
hata tespiti, zaman kaybi ve insan hatasina agik Gretim
streclerine yol acar. Ozellikle yiksek hacimli Gretim
yapan firmalar icin bu durum ciddi kalite kayiplarina
neden olabilir.

Yapay Zekanin Surece Entegre Edilmesi

Yapay zeké teknolojileri, bu sorunlara ¢6zUm
olarak yUksek ¢ozinurluklo kameralar, goruntd isleme
algoritmalar ve makine 6grenmesi modelleriyle
donatilmis sistemleri kullanima sunar. Bu sistemler,
tohum veya kuruyemislerin fiziksel 6zelliklerini (renk,
sekil, boyut, yizey kusurlar) saniyeler icinde analiz
ederek siniflandirma, ayiklama ve yonlendirme kararlari
alabilir.

One Cikan Kullanim Alanlar::

e Renk ve Yiuzey Ayinmi: YZ destekli renk ayirici
makineler, findik, badem, ay cekirdegi, leblebi, ceviz
gibi kuruyemislerde ve cesitli tohumlarda renk
farkliliklarini yuksek dogrulukla ayirabilir.

« Yabanci Madde Tespiti: Tas, kabuk, plastik, metal,
zararli bocek kalintilari gibi istenmeyen maddeler
yapay zeka algoritmalari ile tespit edilerek Urin
hattindan otomatik olarak cikarilir.

 Kusurlu Urin Ayiklama: Kuf, corik, yanik, kirik ya
da deformasyon iceren taneler hizli ve hassas bir
sekilde elenir.

The Importance of Artificial Intelligence in Seed and
Nut Cleaning and Processing Technologies

In today's world, where food safety and
agricultural quality standards are becoming increasingly
important, the seed and nut industries are undergoing
a transformation in close collaboration with technology.
At the heart of this transformation lies artificial
intelligence (Al) technologies. Especially in the cleaning
and processing stages, Al powered systems not only
improve product quality but also enhance efficiency,
sustainability, and customer satisfaction.

Limitations of Traditional Methods

In the cleaning and processing of seeds and
nuts, traditional machines often operate with limited
visual recognition systems and require manual
adjustments. This results in inconsistent product
separation, low defect detection rates, time loss,
and production processes prone to human error. For
companies engaged in largescale production, this can
lead to significant quality losses.

Integrating Artificial Intelligence into the Process

Al technologies address these issues through
systems equipped with high-resolution cameras, image
processing algorithms, and machine learning models.
These systems can analyze the physical properties of
seeds or nuts (such as color, shape, size, and surface
defects) within seconds, enabling classification, sorting,
and routing decisions.

Key Applications

e Color and Surface Sorting: Al-powered color
sorters can accurately separate color variations in
nuts such as hazelnuts, almonds, sunflower seeds,
chickpeas, and walnuts, as well as in various seeds.

« Foreign Object Detection: Undesirable materials
such as stones, shells, plastics, metals, and harmful
insect residues are detected by Al algorithms and
automatically removed from the product line.

« Defective Product Removal: Moldy, rotten, burnt,
broken, or deformed pieces are quickly and
precisely eliminated.



« Siniflandirma: Urinler kaliteye gére siniflandirlarak
farkli pazarlara, fiyat araliklarina ve kullanim
alanlarina gore yonlendirilir.

» Gercek Zamanli Adaptasyon: Makine 6grenimi
algoritmalari, Gretim sirasinda gelen verileri analiz
ederek sistemin zamanla daha dogru galismasini
saglar.

Sektore Sagladigi Avantajlar

Yapay zeka destekli tohum ve kuruyemis isleme
sistemleri, Ureticilere 6nemli avantajlar sunar:

v %98'in Uzerinde dogrulukla Griun ayiklama

Vv s giict maliyetlerinde ciddi azalma

v Daha kisa surede daha yiksek Gretim kapasitesi
V izleneilirlik ve dijital raporlama

Vv ihracata uygun yiksek kaliteli Grin tespiti

Vv insan sagligina uygun guvenli gida dretimi

Surdurilebilirlik ve Gelecek Perspektifi

Yapay zeka teknolojileri yalnizca kaliteyi degil,
ayni zamanda enerji verimliligini ve atik yonetimini de
optimize eder. Gereksiz ayiklamalarin 6nlenmesi, daha
az enerji kullanmiyla islenmis Gron elde edilmesini
saglar. Bu da hem dogaya hem de Ureticiye kazang
olarak doner.

Gelecekte, yapay zekanin nesnelerin interneti
(loT), robotik sistemler ve buyuk veri analitigi ile daha
da entegre olmasi bekleniyor. Boylece, ciftlikten sofraya
kadar olan surecin her asamasi akilli sistemlerle
yonetilecek.

Sonuc

Tohum ve kuruyemis sektorinde yapay zekanin
kullanimi, sadece teknolojik bir yenilik degil, ayni
zamanda kalite, guvenlik ve surdurulebilirlik agisindan
da buyuk bir gereklilik haline gelmistir. Bu sistemler
sayesinde, Ureticiler kuresel rekabet ortaminda 6ne
cikarken tuketicilere de guvenli ve yuksek kaliteli
Urunler sunulmaktadr.

e Grading: Products are classified by quality and
directed to different markets, price ranges, and
usage areas.

e Real Time Adaptation: Machine learning algorithms
analyze incoming production data, enabling the
system to operate more accurately over time.

Advantages for the Industry

Al-powered seed and nut processing systems offer
significant benefits for producers:

v Product sorting accuracy above 98%

v Significant reduction in labor costs

v Higher production capacity in less time

Vv Traceability and digital reporting

v |dentification of high-quality products suitable for
export

v Safe food production that meets health standards

Sustainability and Future Outlook

Altechnologies not only improve quality but also
optimize energy efficiency and waste management. By
preventing unnecessary sorting, they enable processed
products to be obtained with lower energy consumption
benefiting both the environment and producers.

In the future, Al is expected to become even
more integrated with the Internet of Things (loT),
robotics, and big data analytics. This will allow every
stage of the process, from farm to table, to be managed
by intelligent systems.

Conclusion

The use of Al in the seed and nut industry is
not just a technological innovation it has become a
necessity in terms of quality, safety, and sustainability.
Thanks to these systems, producers can stand out
in the global competitive environment while offering
consumers safe and high quality products.

Kaliforniya Cevizleri: Turkiye’nin Buyuyen
Ceviz Pazarn igin Givenilir Bir Ortak

Kaliforniya onlarca yildir, dunya
genelindeki secici pazarlara Gstun kaliteli
ceviz tedarikinde altin standart konumunu
korumaktadir. Besleyici iceriklere yonelik
artan tuketici talebi ve dinamik gida
sektoruyle Turkiye, perakende, firincilik
ve sekerleme, gida hizmetleri ve gida
isleme alanlarinda guvenilir kalite sunan
Kaliforniya cevizlerine her gecen gun daha fazla
yonelmektedir.

Yaklasik 70 tedarikci ve codu nesillerdir bu isi
yapan aile ciftliklerinden olusan 3.700den fazla Uretici
tarafindan temsil edilen Kaliforniya ceviz endustrisi;
yenilikcilik, mukemmellik, titiz kalite kontrol, gida
guvenligi ve musteri memnuniyetine derin baglilik
konularinda guglu bir itibar insa etmistir. Turk alicilar,
yalnizca UstUn lezzet ve doku degil, ayni zamanda
tUketicilerin talep ettigi sagdlik ve beslenme faydalari
acisindan da Kaliforniya cevizlerine guvenebilir.

2024/25 sezonu icin kiresel ceviz Uretimi
kabuklu bazda 2,6 milyon metrik tonolarak gerceklesmis
olup, 2025/26 sezonunda bu miktarin 2,76 milyon
metrik tona ulasmasi beklenmektedir. BUyUmenin
Kaliforniya ve diger Ulkelerden kaynaklanacagi
ongorulmektedir. Kaliforniya (ABD) %22'lik payiyla hala
dunyanin ikinci buyuk Ureticisidir ve son birkac yilin en
dusUk stok devrini beklemektedir. Bu yilki hasat Eylol
ayinda baslayacak olup, ilk tahminler 2024teki daha
kiucUk hasat ile 2023'teki rekor hasat arasinda, orta
buyUklukte bir Grun beklentisini gostermektedir. Resmi
Urdn tahmini 4 Eylul 2025'te agiklanacaktir.

Bu toparlanma; ideal ilkbahar ve yaz kosullari,
yenilenmis toprak nemi ve Chandler gibi ana gesitlerde
qUclu ciceklenme ile desteklenmektedir. Kaliforniyanin
sicak, kuru yazlar ve serin, yagisli kislarla karakterize
Akdeniz iklimi, ceviz yetistiriciligi icin bicilmis kaftandr.
Eyaletin verimli ve iyi drene edilmis topraklari, derin
koklo ceviz adaglarinin gelismesi icin  mUkemmel
kosullar sunar. Son Ug yildaki elverisli yagis ve kar
OrtUsu sayesinde, Kaliforniya ceviz bahgeleri 2025
sezonuna yenilenmis su rezervleri ve erken gelisim
icin ideal sicakliklarla girmistir. Sektor uzmanlari,
quclu verim ve mukemmel ceviz kalitesi ©ngorerek
iyimser bir tablo cizmektedir. Bu, kuresel dalgalanmalar
karsisinda guvenilir kalite ve tedarik arayan Turk alicilar
icin sevindirici bir haberdir.

Californi

WALNUTS

California Walnuts: A Trusted Partner for
Turkiye’s Growing Walnut Market

For decades, California has stood as
the gold standard in supplying premium-
quality walnuts to discerning markets
around the globe. Turkiye, with its dynamic
food industry and growing consumer
demand for nutritious ingredients, has
increasingly turned to California walnuts
as a dependable source for the retail,
baking and confectionery, foodservice, and food
processing sectors, delivering reliable quality year after
year.

The California walnut industry, represented by
approximately 70 handlers and over 3,700 growers of
which many are multi-generational family farms, has
built a reputation for innovation and excellence, backed
by rigorous quality control, food safety, and a deep
commitment to customer satisfaction. Turkish buyers
can rely on California walnuts to deliver not only for
their superior taste and texture but also the health and
nutritional benefits that consumers demand.

For the 2024/25 season, global walnut
production was 2.6 million metric tons on an in-shell
basis, with the 2025/26 season anticipated to reach
2.76 million metric tons, with growth coming from
California and other nations. California (USA) continues
to be the second largest producer (22%) and anticipates
the smallest carry out from the prior season in several
years. This year’s harvest begins in September with an
initial forecast to deliver a mid-sized crop somewhere
between this year's smaller 2024 harvest and the
2023 record setting one. The official crop estimate is
scheduled to be announced on September 4, 2025.

This resurgence is driven by ideal spring and
summer conditions, replenished soil moisture, and
a strong bloom across key varieties like Chandler.
California's Mediterranean climate—characterized by
warm, dry summers and cool, wet winters—is tailor-
made for walnut cultivation. The state’s fertile, well-
drained soils provide optimal conditions for deep-
rooted walnut trees to thrive. Following three years
of favorable rainfall and snowpack, California walnut
orchards entered the 2025 season with replenished
water reserves and ideal temperatures for early
development. Industry experts are optimistic, predicting
a strong yield and excellent nut quality. This is welcome
news for Turkish buyers seeking reliable quality and
supply amid global fluctuations.



Son yillarda Turkiye'nin gida sektory, sut Grunleri
icermeyen, et icermeyen, daha saglikli atistirmaliklar ve
glutensiz Urunler gibi tuketici trendlerini takip eden yeni
Urtnlerde Kaliforniya cevizini heyecan verici sekillerde
kullanmaya baslamisti.  Bu yeniliklerden bazilar
sunlardir:

o Ceviz bazli soslar (chutney'ler, sirke ve domates
bazli soslar dahil),

« Minikofteler ve sosisler gibi bitki bazli et alternatifieri,

« Tasinabilirlik ve atistirmalik amaciyla cesitli tek
porsiyon sekillerinde ceviz iceren kahvaltilik gevrek
ve enerji barlar.

Bu vyenilikler, Turkiye'nin degisen tuketici
tercihlerinin  bir yansimasidir ve Kaliforniya ceviz
endustrisi, cevizin saglk ve beslenme faydalarini ve
mutfaktaki cok yonlolugunu aktif sekilde tanitmaktadir.

Turkiye, kiresel pazarda kabuklu cevizlerin
onemli bir ithalatgisi olmaya devam ederken,
Kaliforniya tutarli kalite ve hizmetiyle 6ne cikan en
6nemli tedarikcilerden biridir.

2025 yili igin umut vadeden Urin beklentisi,
ideal yetistirme kosullar ve mukemmellik mirasi ile
Kaliforniya cevizleri, Turkiye'nin buginku ve gelecekteki
ihtiyaclarini karsilamak icin guclu bir konumdadr.
Hasat sezonu éncesinde Turk ithalatcilar, tedarikgilerle
simdiden iletisime gecmeye davet ediyoruz.

Turkiye's food industry has embraced California
walnuts in exciting new ways over recent years with
product introductions embracing consumer trends
such as dairy-free, meat-free, healthier snacks and
gluten-free. A few examples include:

e Walnut-based sauces including chutneys, vinegars
and tomato-based,

e Plant-based meat alternatives such as mini
“meat”balls and sausages,

e Cereal and energy bars featuring walnuts in a
variety of single serve shapes for portability and
snacking.

These innovations reflect Turkiye's evolving
consumer preferences, and the California walnut
industry actively promotes the health and nutritional
benefits of walnuts and their culinary versatility.

As Turkiye continues to be a key importer of
in-shell walnuts in the global marketplace, California
remains a top supplier, valued for its consistent quality
and service.

With a promising 2025 crop, ideal growing
conditions,and a legacy of excellence, California walnuts
are well-positioned to meet Turkiye’s needs—today
and into the future. We encourage Turkish importers to
contact suppliers today, ahead of the harvest season.

2025-2026 Sezonu

Kaliforniya Badem Sektoru icin . .
Olumlu Seyrediyor Cal lfornl

California Almond Industry
Sees Positive Momentum in
2025-2026 Crop Year

resilience of

Son  birkag  yildir © The
yasanan zorluklar karsisinda California almond growers has

Kaliforniyadaki badem
ureticileri ne direncli olduklarini
gosterdi ve bu Urdn yilinda da
olumlu gelismeler devam ediyor.

Arallk ayinda Sacramentoda duzenlenen
52. Badem Konferansi, sektordeki umutlu havayi
yansitiyordu. Ureticilerin, sektoér temsilcilerinin  ve
Kaliforniya Badem Kuruluhun (ABC) cabalari sonuc
veriyor; bUyUme, yeni firsatlar ve daha guclu bir gelecek
ortaya cikiyor.

ABC Baskani ve CEO'su Clarice Turner
konusmasinda sunlari soyledi:

“Yonetim kurulu, komitelerimiz ve ABC ekibi
olarak dort stratejik oncelige odaklaniyoruz; Kuresel
talebi artirmak, ticaret ve mevzuat agisindan uygun
bir ortam saglamak, sektérin dederini en Ust duzeye
ctkarmak ve Badem Kurulu'nun deg@erini giglendirmek.”

10-12  Aralk 2025 tarihlerinde yine
Sacramentoda yapilacak olan 53. Badem Konferansina
dunyanin dort bir yanindan alicilar ve islemeciler davetli.

Ekonomik Durum

Sektor hald tamamen rahatlamis olmasa
da talep artmaya basladi. 2023-2024 Urin yilinda,
Uretilenden yaklasik 300 milyon pound daha fazla
badem satildi. Stok miktari 2019'dan beri gérilmeyen
seviyelere, 500 milyon poundun altina dustu.

2025 yilinda ise piyasa, ABDnin ticaret ve
ekonomi politikalarindaki degisimlerden ve tuketici
harcamalarindaki hareketlerden etkileniyor.

Piyasa Kosullari

Talep artiyor ancak ekim alani kiculuyor. 2025
Land IQ raporuna gore verimli arazilerde kiguk bir artis
var ama toplam badem ekim alani Ust Uste UgUncU
yilda da azaldi. Ayrica Uretim giderek kuzeye kayiyor;
en yUksek verimin alindigi GUney Vadisinde hasat
daralmaya devam ediyor.

Almond Board of California

shined through over the last
few years of hardship, and this
crop year is continuing to bring
favorable changes pointing in the right direction.

Industry events, including the 52nd Annual
Almond Conference held in Sacramento in December,
reflected a renewed sense of optimism. The collective
grassroots efforts of growers, industry members, and
the Almond Board of California (ABC) are showing
results — creating growth, opportunity, and a stronger
outlook for California almonds.

“The board, our committees, and our team
at the Almond Board are very focused on our four
strategic priorities: Driving global demand, supporting a
favorable trade and regulatory environment, maximizing
our industry’s value and optimizing the Almond Board's
value,” said Clarice Turner, president and CEO of ABC,
in her State of the Industry address. The 53rd Annual
Almond Conference will be held in Sacramento from
December 10-12, 2025. Buyers and processors from
around the globe are welcome to attend.

Today’s Economic Landscape

While the industry is not completely out of the
woods, healthy demand is on the rise. In the 2023-
2024 crop year, the industry sold roughly 300 million
pounds more than what was produced. Carryout levels
fell below 500 million pounds — a number not seen
since 2019.

Now in 2025, market conditions are influenced
by shifting federal trade and economic policies and
analysts expect changes in personal spending and
more.

Market Conditions

Demand continues to improve, but almond acreage is
trending downward. The 2025 Land IQ Initial Acreage
Estimate showed a small bearing acreage increase, yet
a third consecutive year of an overall almond acreage
decrease. Regionally, production is shifting north as
harvest in the South Valley — traditionally home to the
highest yields — continues to shrink.



Ticaret iligkileri

Jeopolitik  belirsizliklere  ragmen ihracat
pazarlarinda talep guclu. Gegen yilin basinda Orta
Dogu ve Guneydogu Asya'ya yapilan ihracat hizla artti
ve Turkiye artik Kaliforniya bademleri igin en biyuk bes
pazardan biri haline geldi.

Bu iliskileri surdurmek ve diger bolgelerde
yasanan ticaret sorunlarini ¢ozmek ABC icin oncelikli.
Kurulus, hem uluslararasi ortaklarla iliskileri gelistirmek
hem de karar vericilere dogru veriler sunmak igin
kuresel bir ticaret stratejisi hazirladl.

ABC, son iki yildir Antalyadaki Tuksiad
Konferanslarini destekledi ve gelecekte bu is birligini
daha da guclendirmeyi planliyor.

Yenilik ve Pazarlama

Badem hala cok yonlu ve talep goren bir Gron.
2024 yilinda dunya genelinde 14.000den fazla yeni
gida Urinunde badem kullanildi.

ABC, bademleri gida sektérinin gundeminde
tutmak icin sefler, egitimciler ve gastronomi okullariyla
birlikte calisiyor. Sagdlik odakli tuketim artmaya devam
ediyor ve yeni arastirmalar, bademlerin spor sonrasi
kas onarimina yardimci oldugunu gésteriyor.

Rekabet Gucu

Kaliforniya badem sektort 170 yili askin sUredir
degisimlere uyum sagliyor. Zorluklar devam etse de,
ABC ureticilere karliigi ve surdurdlebilirligi koruyacak
veriler, araclar ve pazar baglantilari sunuyor.

Turner soyle diyor:

“Dogru UrUne, dogru yerde ve dodru zamanda
sahibiz. Yeni Urunler, yeni pazarlar, yenilikler ve
ortakliklarla Kaliforniya bademlerinin dunya capindaki
talebini artirmaya haziriz”

Fostering Relationships on the Trade Front

Even with ongoing geopolitical uncertainty,
demand has remained strong in key export markets.
Early in last year’s crop year, shipments climbed sharply
in the Middle East and Southeast Asia, and Turkey has
now risen to a top five market for California almonds.

Maintaining these relationships — and
addressing trade and technical issues in other key
regions — remains a top priority for ABC. The
organization has developed a global trade strategy to
strengthen ties with international partners and equip
policymakers with the data they need to make informed
decisions.

ABC supported Tuksiad's Annual Conferences
in Antalya for the past two years and looks forward to
developing an even stronger relationship with Tuksiad
members going into the future!

Expanding Innovation and Marketing Programs

Almonds remain a versatile and in-demand
ingredient. In 2024, almond ingredients were included
in more than 14,000 new food products worldwide.

To keep almonds top of mind with food industry
leaders, ABC is partnering with chefs, educators, and
culinary institutions to explore new applications. Health
remains the top driver for almond consumption, and
ABC is leveraging new research showing almonds aid
muscle recovery after exercise.

Staying Competitive

For more than 170 years, California's almond
industry has proven its adaptability. While challenges
will persist, ABC is equipping growers with data, tools,
and market connections to ensure almond farming
remains profitable and sustainable.

“| firmly believe that we have the right product
in the right place at the right time, and we are well
positioned to grow demand around the world for
California almonds with new products, new markets,
new innovations, and new partnerships,” Turner said.

Bademin Sagligimiza Faydalari

Karsinizda guglu  badem: lezzetli,
citir ¢itir ve Ustelik saglikli! Yuksek oranda E
vitamini icerir, bu da hucreleri oksidatif strese
karsi korumaya katkida bulunur. Ayrica tekli
doymamis yag icerir, bu da kardiyovaskuler
sagligi iyilestirebilir. Badem; lif, B2 vitamini,
kalsiyum, magnezyum, fosfor, potasyum, ¢inko,
bakir ve manganez acisindan da zengindir.
Ayni zamanda protein, B1 vitamini, B3 vitamini
ve demir kaynagidir.

Kaliforniya Badem  Kuruluna gore, bu
kuruyemisin kalp sagligi, kilo yonetimi, diyabet hatta
cilt sagligr gibi cesitli faydalarla baglantisini gésteren
200den fazla bilimsel yayin bulunmaktadir. Bu da
bademi en saglikli ve en cok arastirilmis gidalardan biri
yapmaktadir. Dunyanin 6nde gelen saglik ve beslenme
uzmanlarinin hazirladigi hakemli yeni bir konsensus
raporunda, neredeyse 30 yillk badem arastirmalari
incelenmis ve gunluk badem tuketiminin kalp sagligini,
kilo yonetimini ve bagirsak mikrobiyotasini destekleyen
kanitlanmis bir strateji oldugu konusunda fikir birligine
varilmistir ki bunlarin hepsi genel sagligin temel
bilesenleridir.

Kalp Saglig

Kanitlarin detayli incelenmesinin ardindan bilim
insanlari, gunluk badem tuketiminin LDL kolesterolu
ve diyastolik kan basincini dusurerek kalp sagligini
olumlu etkileyebilecedi sonucuna varmistir. 2016'da
yayinlanan bir meta-analiz, toplam 837 katilimciyla
yapilan 18 randomize kontrollG ¢calismayi incelemis ve
badem tuketiminin toplam kolesterol, dusUk yogunluklu
lipoprotein  kolesterol (damarlarda biriken “k&ty”
kolesterol) ve trigliseritlerde onemli bir dususle iligkili
oldugunu, yuksek yogunluklu lipoprotein kolesterol
(“iyi” kolesterol) seviyelerinde ise degisiklik olmadigini
bulmustur.

2020de yapilan bir randomize kontrollU
calisma, tipik atistirmaliklar yerine bitin badem
tuketmenin kalp atis hizi degiskenligini ve dolayisiyla
zihinsel ~ stres  donemlerinde  kardiyovaskuler
hastalik riskini azaltip azaltmadigini  incelemistir.
Arastirmacilarin kardiyovaskuler hastalik gelistirme riski
ortalamanin Uzerinde olan 30-70 yas arasi 105 kadin
ve erkek katilimciyla yaptiklari calismada, katilimcilar
enerji ihtiyaclarinin yuzde 20'sini muffinlerden veya
bademlerden saglamislardir. (2000 kcallik bir diyet igin
gunde 5 muffin veya 63 gr badem). Yatar pozisyonda
kalp atis hizi ve degiskenligi, baslangicta ve alti hafta

Elena Hemler
Beslenme
Arastirma

Programi Lideri  of protein, vitamin B1, vitamin B3 and iron.

Health Benefits of Almonds

Behold the mighty almond: tasty,
crunchy... and healthy! It is high in vitamin E,
which contributes to the protection of cells
from oxidative stress, and monounsaturated
fat, which may improve cardiovascular health.
Almonds are also high in fiber, vitamin B2,
calcium, magnesium, phosphorus, potassium,
zinc, copper and manganese, and are a source

-

According to the Almond Board of California,
there are over 200 scientific publications linking these
nuts to various health benefits, in areas such as heart
health, weight management, diabetes —and even skin
health! This makes almonds one of the healthiest, most
researched foods.

In a new peer-reviewed consensus paper
a group of the world's leading health and nutrition
experts reviewed nearly 30 years of almond research
and unanimously agreed that eating almonds daily is a
proven strategy to support overall heart health, weight
management, and the gut microbiome - all of which
are key components of overall health.

Heart Health

After a thorough review of the evidence, the
scientific experts concluded that eating almonds
daily may positively impact heart health by reducing
LDL-cholesterol and reducing diastolic  blood
pressure. A meta-analysis published in 2016 looked
at 18 randomized controlled trials with a total of 837
participants and found that almond consumption
was associated with a significant reduction in total
cholesterol, low-density lipoprotein cholesterol (the
“bad” cholesterol that builds up in the arteries) and
triglycerides, with no change in levels of high-density
lipoprotein cholesterol (the “good” cholesterol that may
protect the heart).

A randomized controlled trial from 2020
examined whether snacking on whole almonds instead
of typical snacks could improve heart rate variability
—and thus reduce the risk of cardiovascular disease—
during periods of mental stress. Researchers recruited
105 men and women (30-70 years-old) with above-
average risk of developing cardiovascular disease and
provided them with 20% of their estimated energy
requirements from muffins or almonds, which for
a 2,000 kcal diet equates to five muffins or 63 g of
almonds per day. Supine heart rate and heart rate



sonra hem dinlenme hem de zihinsel stres sirasinda
olculmustur. Bulgular, muffin yerine bitin badem
tuketmenin kalp atis hizi degiskenligi parametrelerini
iyilestirdigini  ve dolayisiyla kalp  fonksiyonunu
gelistirebilecegini gostermistir.

Kilo Kontrolu

Arastirmalar,  beslenme diyetlerine badem
eklenen kisilerin fazladan kilo almayabileceklerini ve
ayrica bademin kalori kisitlamali kilo verme diyetlerine
de uygun oldugunu gostermektedir. Hatta daha
yUksek badem tuketimi (gunde en az 50 gr) hafif kilo
kaybiyla iliskili olabilir. Ayrica badem, tokluk hissini
artiran ozelliklere sahiptir, bu da 6gun aralarinda acligi
bastirmaya yardimci olabilir.

Daha yakin zamanda, 2023te vyapilan
randomize kontrollu bir calismada, fazla kilolu veya
obez 140 yetiskinin badem tUkettikten sonraki
istah duzenleyici hormonlari ve 6znel istah puanlari
incelenmistir. Bulgular, badem tuketenlerin yUzde 47
daha dusuk C-peptid yanitina (insolin duyarliligini
artirabilir), yuzde 39 daha yuksek glukagon ve yuzde
44 daha yuksek pankreatik polipeptid yanitina sahip
oldugunu gostermistir, bunlar beyne tokluk sinyalleri
gonderen ve sindirimi yavaslatan hormonlardr.

Diyabet

2020de yapilan bir randomize kontrollU
calisma, badem bazli dusuk karbonhidratli bir diyetin, tip
2 diyabetli 45 hastada depresyon ve glikometabolizma
Uzerine etkilerini incelemistir. Son 2-3 aydaki ortalama
kan sekeri duzeyi ile olculen depresyon gostergeleri
ve glikolize hemoglobin (HbA1c) badem tuketen
katiimcilarda 6nemli 6lcude iyilesmistir. Daha yakin
tarihli arastirmalar, buyuk 6gunlerden 6nce kucuk bir
porsiyon badem yemenin, prediyabeti olan ve fazla
kilolu/obez kisilerin kan sekeri seviyelerini kontrol
etmeye yardimci olabilecedini ve hatta bazi hastalarda
prediyabeti tersine cevirebilecegini 6ne surmektedir.

Bademin Sagligimiza Diger Faydalar

Bademin, badirsak sagligi dahil olmak Uzere
bircok daha az bilinen faydasi bulunmaktadir. Cilt
bakimi alaninda badem tuketimi, kinsiklik siddetinin
azalmasi ve UVB fotohasarina karsi daha iyi koruma
ile iliskilendirilmistir. Spor beslenmesi arastirmalar, bir
ay boyunca gunluk badem tUketiminin egzersiz sonrasi
toparlanmayi destekledigini, egzersiz sonrasi yorgunluk
ve gerginligi azalttigini, bacak/sirt guciny artirdigin,
ruh halini iyilestirdigini ve kas hasarini azalttigini 6ne
surmektedir.

variability were measured at rest and during mental
stress, at the beginning of the study and six weeks later.
The findings showed that snacking on whole almonds
instead of muffins improved heart rate variability
parameters, and therefore may improve cardiac
function.

Weight Management

Research has shown that almonds can be
added to a person’s diet without the risk of weight gain
and are also suitable for inclusion in calorie-restricted
weight loss diets. In fact, higher almond consumption
(at least 50q or 1.8 oz. per day) may be associated with
slight weight loss. Moreover, almonds have satiating
properties that promote feelings of fullness, which may
help keep hunger at bay between meals.

More recently, a randomized controlled trial
from 2023 involving 140 overweight or obese adults
examined how appetite-regulating hormones and
self-reported appetite ratings change after consuming
almonds versus a calorie-matched carbohydrate-
rich snack bar. The findings showed that those who
consumed almonds experienced 47% lower C-peptide
responses, which can improve insulin sensitivity, as well
as 39% higher glucagon and 44% higher pancreatic
polypeptide responses —hormones responsible
for sending satiety signals to the brain and slowing
digestion.

Diabetes

A randomized controlled trial from 2020 explored how
an almond-based low-carbohydrate diet may affect
depression and glycometabolism in 45 type 2 diabetic
patients. Indicators for depression and glycosylated
hemoglobin (HbAlc) —a measure of average blood
sugar levels over the past 2 to 3 months— were
significantly improved for participants in the almond
group. More recently, research has suggested that
eating a small serving of almonds before major meals
may help to control blood sugar levels in people with
prediabetes and overweight/obesity and even reverse
prediabetes in some patients.

Additional Health Benefits of Almonds

Almonds are also associated with numerous lesser-
known benefits, including in the area of gut health.
In the realm of skin care, almond consumption has
been associated with decreased wrinkle severity and
improved protection against UVB photodamage. Sports
nutrition research has suggested that daily ingestion

Bademler

ANAHTAR GERCEKLER

SAGLIKLI HUCRELER
Badem, oksidatif strese karsi hucrelerin korunmasina
katkida bulunan E vitamini acisindan zengindir.

SAGLIKLI KALP

Bu lezzetli kuruyemis ayni zamanda tekli doymamis yag
acisindan da zengindir bu da kardiyovaskiler sagligi
iyilestirebilir.

YUKSEK ORANDA
Lif, B2 vitamini, kalsiyum, magnezyum, fosfor, potasyum,
cinko, bakir ve manganez

ICERIR

of almonds for one month is associated with better
recovery after exercise including reduced post-exercise
fatigue and tension, higher levels of leg/back strength,
improved mood and decreased muscle damage.

Almonds

KEY FACTS

HEALTHY CELLS
Almonds are high in vitamin E,' which contributes to the
protection of cells from oxidative stress.?

HEALTHY HEART
This tasty nut is also high in monounsaturated fat," which
may improve cardiovascular health.®

Protein, B1 vitamini, B3 vitamini ve demir KAYNAGIDIR

BADEMLI TARIFLER
Bal Kabagi, Badem ve Kuru Kayisili Corba

Malzemeler:

- 4 yemek kasigi zeytinyagd

- 1dis sarimsak

- 140 g sogan

- 1tatl kasigi toz targin

- % tatli kasigi toz zerdecal

- 740 g bal kabagi

- 50 gr kuru kayisi (geceden islatilmis)
- 84 g beyaz badem (geceden islatilmis)
- 150 ml su

- 1 yemek kasigi deniz tuzu

Yapilist:

1. Sarimsagi soyup dérde bolun.

2. Sogani ve bal kabadini soyup kup seklinde dograyin.
3. Kuru kayisi ve bademleri yikayip suzun.

4. Bir tencerede yadi isitin, sarimsak ve sogani 2-3
dakika soteleyin.

5. Baharatlari ekleyip karistirin.

6. Bal kabagi, badem, kuru kayisi, su ve tuzu ekleyin.

7. Kapagini kapatip orta ateste 35 dakika pisirin.

8. Ocaktan alip pUruzsuz bir kivam elde edene kadar
blenderdan gegirin.

9. Uzerine karabiber ve dogranmis badem ekleyerek
sicak servis yapin.

HIGH IN
Fiber, vitamin B2, calcium, magnesium, phosphorus,
potassium, zinc, copper and manganese

SOURCE OF
Protein, vitamin B1, vitamin B3 and iron

Butternut Squash, Almond and Dried Apricot Soup
Ingredients:

e 4 tbsp olive ail

e Tgarlic clove

e 140 g onion

e 1tsp ground cinnamon

e % tsp ground turmeric

e 740 g butternut squash

e 50 g dried apricots, soaked overnight
e 84 g white almonds, soaked overnight
e 150 ml water

e Ttbsp sea salt

Method:

1. Peel the garlic and cut into quarters.

2. Peel the onion and butternut squash and cut into
cubes.

3. Wash and drain the dried apricots and almonds.

4. In a pot, heat the oil and sauté the garlic together
with the onion for 2-3 minutes.

5. Add the spices and stir.

6. Add the butternut squash, almonds, dried apricots,
water and salt.

7. Cover and cook over medium heat for 35 minutes.
8. Turn off the heat and blend until you get a fine
consistency.

9. Serve hot with pepper and chopped almonds on top.



Kuruyemisler ve Saglik:
Neden her giin 1avuc kuruyemis tiketmeliyiz?

Kuruyemisler (badem, antep fistid,
ceviz, kaju, findik, vb) kalp hastaligi riskini
azaltmada, badisiklik sistemini desteklemede
rolU olan bir besin grubudur. icerisinde bulunan
diyet posasi (lif), antioksidan, vitamin ve

saglik etkisini gostermektedir. Her bir kuru

Uzm. Dyt. Irem
mineraller, saglikli yaglar ve protein icerigiyle Yakistkli

Genel Sekreter

Nuts and Health:
Why Should We Consume a Handful of Nuts
Every Day?

Nuts (almonds, pistachios, walnuts,
cashews, hazelnuts, etc.) are a food group that
plays a role in reducing the risk of heart disease
and supporting the immune system. With their
content of dietary fiber, antioxidants, vitamins
and minerals, healthy fats, and protein, they

yemisin kendine ait yapisi, aromasi ve besin  Beslenme Enstitiisii/ provide significant health benefits. Each type of

profili vardir ve bu ¢zelliklere gore tuketiciler
beslenme aliskanliklarina dahil ederler.

Beslenme  programlarinda  kuru
yemisler,beslenme profilleri ve karakteristik 6zelliklerine
gore baklagiller ile ayni grupta kabul edilir. icerigindeki
posa, bitkisel protein ve yag icerikleri benzerdir. Kuru
yemis tUketiminde dikkat edilmesi gereken besin 6gesi
yagdir; agirlik yénetiminde porsiyonu kisiye gore dikkat
edilmelidir. Buna ragmen, gunluk rutine dogru miktarda
kuru yemis eklemek, kuru yemisin posa miktarinin fazla
olmasi sebebiyle ayni zamanda sindirim faaliyetlerine
de iyi gelmesini sagliyor ve dolayli olarak agirlik
kaybina da yol acabiliyor. Bu konuya yonelik badem
tuketimi ile iliskili yapilan bir calismada, 1 porsiyon (28
gram) badem 160-170 kalori saglarken; icerdigi posa
sebebiyle vicudun absorbe edebildigi (sindirebildigi)
kalori miktarinin 129 olabilecegi belirtiliyor.

Buna karsin icerdigi magnezyum, E vitamini
ve selenyum gibi 6ne cikan vitamin ve mineraller ile
saglikli bir ara 6§un kaynagidir.

Buna ek olarak kuru yemisler, vicutta hicre
hasari olusmasini engelleyen ve buna yonelik vicutta
Uretilen maddelere (Serbest radikaller) karsi vicudu
koruyan antioksidanlar icerirler. Ornegdin yapilan
bir calismaya gore, ceviz veya badem yiyen kisiler,
yemeyenlere gore vUcutlarindaki polifenol seviyesini
artmis ve oksidatif hasari azaltmistir.

Kuru  yemislerin  kolesterol  degerlerini
iyilestirdigine dair calismalar da mevcuttur. Ornegin,
antep fistigi tuketimi ile trigliserid seviyelerinde
azalma gorulmustur. Bu etkisinin, icerdigi tekli ve
coklu doymamis yagd 6runtUsU sebebiyle olusabildigi
bilinmektedir. Bir baska calismaya gore, pekan cevizi
tuketen kisilerde, kotU kolesterol olarak bilinen LDL
kolesterol seviyesi azalmistir. Bu seviyenin azalmasi,
kalp hastaligi riskini de azaltmaktadir. icerigi saglikl
yagdlar, yuksek posa miktari ile diyabet hastaligi (seker
hastalig) Uzerinde de etkisi bulunur. Yine bu sekilde,
kan sekeri ve kan basinci seviyesini duzenleyebilecegi
belirtilmektedir.

Gida, Icecek ve
Tarim Politikalar:
Arastirmalart
Merkezi (GIFT)

nut has its own structure, flavor, and nutritional
profile, and consumers incorporate them into
their diets based on these features.

In nutrition programs, nuts are considered in
the same group as legumes due to their nutritional
profiles and characteristic properties. Their fiber, plant
based protein and fat content are similar. The nutrient
to pay particular attention to in nut consumption is fat;
portion size must be carefully adjusted depending on
individual weight management goals. However, adding
the right amount of nuts into a daily routine can also
improve digestion due to their high fiber content, which
may indirectly support weight loss. In one study on
almond consumption, a portion (28 grams) of almonds
provides 160-170 calories, yet because of their fiber,
the actual absorbable calorie amount by the body was
reported to be around 129.

At the same time, nuts are a healthy snack
source thanks to their outstanding vitamins and
minerals such as magnesium, vitamin E and selenium.
They also contain antioxidants that protect the body
against free radicals, which cause cellular damage. For
example, a study showed that individuals consuming
walnuts or almonds had higher polyphenol levels and
reduced oxidative damage compared to those who did
not consume them.

Research also indicates that nuts improve
cholesterol values. Pistachio consumption, for instance,
has been associated with a decrease in triglyceride
levels, a result attributed to their monounsaturated
and polyunsaturated fat content. Another study found
that consuming pecans reduced LDL cholesterol,
commonly known as “bad cholesterol.” This reduction
in LDL is directly linked to a lower risk of heart disease.
With their healthy fats and high fiber content, nuts are
also beneficial in managing diabetes. Similarly, they
are reported to help regulate blood sugar and blood
pressure levels.

Sonug olarak, kuru yemisleri gunluk beslenme
planiniza dahil etmek, icerdigi zengin besin 6runtusu
sayesinde bircok hastalik icin 6nleyici bir besin grubunu
olusturmaktadir. Tuketiminde kolaylik, bircok farkli ara
ve ana 6gun alternatifinde yer alabilmesi sebebiyle de
dengeli bir diyetin vazgecilmezidir.
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In conclusion, incorporating nuts into your daily
nutrition plan makes them a preventive food group
against many diseases thanks to their rich nutritional
composition. Their ease of consumption and ability to
be included in various snacks and meals also make
them an indispensable part of a balanced diet.
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Kurutulmus Meyve Pazan ve Turkiye'nin
ihracat Olanaklar

Kurutulmus meyve pazari icin 2030
yill 6ngoriusy 15.5 milyar ABD dolaridir. Pazarin
2024den 2030a kadar bilesik yillik buyume
hizi %5,7 olarak hesaplanmaktadir.

Niliifer Ariak

The Dried Fruit Market and Turkey’s Export
Opportunities

The oglobal dried fruit market is
projected to reach 15.5 billion USD by 2030,
with a compound annual growth rate of
57% from 2024 to 2030. The trend toward
healthy lifestyles, particularly among younger

Saglikli yasam tercihi 6zellikle gencler  4kdun Dangmaniic - consumers, is increasing demand for nutritious

arasinda  besleyici  atistirmaliklara  olan

talebi artirmaktadir. Kurutulmus meyvelerin tercih
edilmesindeki neden; doymamis yaglar, proteinler,
vitaminler, lifler gibi 6zelliklerdir.

Pazardaki ana egilim organik ve temiz etiketli
Urnlere olan talebin o6zellikle Kuzey Amerika ve
Avrupadaki yukselisidir. Kurutulmus meyve pazari,
saglikli trendler ve yenilikgi Urunlerle surekli bir blyume
vaat etmektedir. Ornegin, Turkiyenin kuruyemis
ihracatindaki 6nemli yer tutan kuru Uzim segmentinin
2030 yllinda 35 milyar ABD dolarina ulasacagd
tahmin edilmektedir. Gelismis Ulkelerde kuru Gzom,
kuru kayisi, sofralik hurmaya yonelik artan talep bu
Urunlerin katma degerli atistirmaliklara donusturolmesi
ile bolgedeki pazar buyumesini hizlandirmistir. Pazarda
onde gelen firmalar Urin yelpazesini genisletmek
icin  Ar-Ge'ye ciddi yatinmlar yapmaktadir. Ar-Ge’nin
yanisira maliyetleri dusurmek icin yerel Uretim sahalari
ve miktarlar artinlmaktadir. National Reusin (ABD),
Kiantama (Finlandiya), Red River Foods (ABD), Traina
Foods (ABD), Sunbeam Foods (Avusturalya) Ar-Ge ile
tip sektorine de saglik takviyesi ve kozmetik bakim
Urunleri vermektedirler. Sunny Fruit Turkiye prebiyotik
ve probiyotik takviyeli Urinlerle Cin pazarina girmis
olup, organik kuru meyve pazarinda buyumektedir.

Birlesmis Milletlerin 2050 yili icin dunya
nUfus 6ngorust 9.6 milyardir. Artan dunya nifusunu
beslemek icin yeterli gida bulunamayacadl endisesi
vardir. Foodbank verilerine gére dunyada yetistirilen
sebzelerin yUzde 45'inden fazlasi telef olmaktadr,
bu kaybin parasal degeri 1 trilyon ABD dolaridir. Bu
kayiplari, kurutarak ve/ya dondurarak pazarda firsata
dondurme imkani bulunmaktadir.

Turkiye Ne Yapmali?

Turkiye'nin kuru meyve pazari, dodal ve organik,
daha saglikli atistirmaliklar igin artan talep ile karsi
karsiyadir. TUketiciler katki ve koruyucu icermeyen
kuru meyvelere yonelmektedir. Artan tUketici bilinci,
kuru meyve pazarindaki tercihlerde kalite, lezzet, etik
ve cevre unsurlarini 6n plana ¢ikarmaktadir. Turkiye'nin
kuru meyve pazarinda uluslararasi bilinirligi ve marka

snacks. Dried fruits are favored for their content
of unsaturated fats, proteins, vitamins, and fibers.

A key market trend is the growing demand
for organic and clean label products, especially in
North America and Europe. The dried fruit sector
promises continuous growth through health driven
trends and innovative products. For example, Turkey’s
raisin segment, which holds a significant place in the
country's nut exports, is expected to reach 3.5 billion
USD by 2030. Rising demand in developed countries
for raisins, dried apricots, and table dates, along with
their transformation into value added snacks, has
accelerated market growth in these regions. Leading
companies are investing heavily in research and
development (R&D) to expand their product ranges. In
addition to R&D, they are increasing local production
sites and volumes to reduce costs. National Reusin
(USA), Kiantama (Finland), Red River Foods (USA),
Traina Foods (USA), and Sunbeam Foods (Australia)
also supply the medical sector with health supplements
and cosmetic care products. Sunny Fruit Turkey
has entered the Chinese market with prebiotic and
probiotic-enriched products and is expanding in the
organic dried fruit segment.

The United Nations projects the global
population to reach 96 billion by 2050, raising
concerns over insufficient food supplies to feed this
growing population. According to Foodbank data, more
than 45% of vegetables grown worldwide are lost, with
a financial value of 1 trillion USD. These losses present
opportunities to turn waste into marketable products
through drying and/or freezing processes.

What Should Turkey Do?

Turkey'sdriedfruitmarketisfacingrisingdemand
for natural, organic and healthier snacks. Consumers
are shifting toward dried fruits free of additives and
preservatives. Increasing consumer awareness is
bringing quality, taste, ethics, and environmental
considerations to the forefront of purchasing decisions.
Turkey enjoys international recognition and brand
value in the dried fruit sector. However, challenges such

deg@eri bulunmaktadir. Ancak Gron verimini etkileyen
hava kosullarinin yanisira Uretim maliyetlerindeki artis
ile doviz kurlarindaki artis arasindaki farkin getirdigi
rekabet dezavantaji sektorun karsi karsiya kaldigi
zorluklardir. Bu zorluklar benzer GrUnleri Ureten diger
Ulkelerle fiyatta rekabet edememe ve pazar kaybi
sonucunu dogurmaktadir. Karlilik; tedarik zinciri boyunca
UrUnlerin kalitesini ve guvenilirligini saglayarak, tuketici
sadakatini korumak ve marka degerini yitirmemek icin,
pazardaki surdurulebilirlik agisindan 6nem tasimaktadir.
Mevcut durumdaki ekonomik istikrarsizliklar, enflasyon
ve baskilanmis kur politikalari ihracatcr firmalar icin
fiyatlandirma ve karlilik agisindan zorluk yaratmaktadir.

Hukimet Politikalarinin Roli ve Onemi

HukUmetin surdarulebilir tarim uygulamalarini
tesvik etmek Uzere tarimdaki Uretim maliyetlerini
dusUrecek mali destek ve tesvik politikalarini etkin
olarak uygulamasi gerekmektedir. Kentli, tarimsal
Uretime kaynak aktarmak ve bu Uretimleri stbvanse
etmek zorundadrr.

Kuruyemis Ureticisi Firmalar Diinya Pazarindan Daha
Cok Pay Almak icin Neler Yapmalidir?

Dunya ticaretinden daha fazla pay almak
icin oncelik guclu bir marka calismasi yapilmalidrr.
Marka calismasi; surdurUlebilirlik, Orin kalitesi, hikaye
anlatimlari ve uluslararasi stratejik pazarlama plani
ve bu planin uygulamasi olan eylem programlari ile
desteklenmelidir. Turkiye kuruyemisinin uluslararasi
Ununden faydalanarak 6rnegin “Turkiye topraklarindan
gelen dogal ve saglikli Urinler” marka sloganimiz
olabilir. Kurgumuzu bu sloganin Ustine insa edebiliriz.
Ureticiden- tuketiciye uzanan deger zincirimizdeki
izlenebilirlik sUrecimizi anlatarak marka gUvenini
yaratabiliriz. UrGnomizon vyetistigi cografi yoére ile,
Ureten ciftcilerle, Gretim yontemleri ile duygusal bag
kurdurabiliriz.

Uluslararasi sertifikasyon ve kalite belgelerimiz
ihracat icin hem bir zorunluluk hem de tuketici glven
unsuru agisindan pazarin olmazsa olmaz 6n kosuludur.
BRC, IFS, 1SO22000, USDA Organic, EU Organic,
Halal, Koshar, Fair Trade gibi sertifikalar tUketicilerin
guvenini sagladigi gibi satin alma sebebidir. Urinin
QR kod ile izlenebilirligi dijital seffaflk saglamaktadr.
Uron ambalajimiz mutlaka doda dostu olmalidir.
Firmamizin ve Grinun karbon ayak izi raporu web
sayfasinda yayinlanmalidir. Kadin Ureticileri, kadin
emegini esit firsatlarin 6tesinde pozitif ayrimcilikla
destekleyen projeleri uyguladigimiz kamuoyunun ve
tUm paydaslarimizin  bilgisine sunulmus olmalidir.

as weather conditions affecting yields, rising production
costs, and the gap between increasing exchange rates
and cost increases create competitive disadvantages.
These challenges can lead to price competition losses
and market share declines compared to other producing
countries. Profitability is crucial for maintaining
consumer loyalty and brand value by ensuring product
quality and reliability across the supply chain, which is
key to sustainability in the market. Current economic
instabilities, inflation, and currency suppression
policies create difficulties in pricing and profitability for
exporters.

The Role and Importance of Government Policies

The government must effectively implement
financial support and incentive policies aimed at
reducing production costs in agriculture to promote
sustainable farming practices. Urban areas must
allocate resources to agricultural production and
subsidize these efforts.

What Should Nut Producers Do to Gain a Larger Share
of the Global Market?

To increase their share in global trade,
companies must prioritize strong brand building. This
involves sustainability, product quality, storytelling and
the implementation of international strategic marketing
plans supported by actionable programs. Leveraging
the global reputation of Turkish nuts, a slogan such
as “Natural and Healthy Products from the Lands of
Turkey” could form the foundation of this brand identity.
Trust can be built by showcasing traceability from
producer to consumer, telling the story of the growing
region, the farmers and production methods to create
emotional connections.

International certifications and quality standards
are essential for exports and for building consumer
trust. Certifications such as BRC, IFS,1SO022000, USDA
Organic, EU Organic, Halal, Kosher and Fair Trade not
only guarantee consumer confidence but also serve
as purchase motivators. QR code enabled traceability
provides digital transparency. Packaging must be
environmentally friendly and the company's and
product’s carbon footprint report should be published
on its website. Initiatives supporting women producers
and promoting gender equity should be actively
communicated to the public and stakeholders. Support
for sustainable farming practices must be highlighted
across communication channels.



Surdurilebilir tarim uygulamalarini destekledigimizi ve
tedarik yaptigimizi iletisim kanallarimizda duyurmaliyiz.

Katma degerli Grunler gelistirmeliyiz. Sade
UrUnlerin yanisira, aromali, protein takviyeli, cikolata
kaplamali granola formundaki UrUnleri Grin gamimiza
katmaliyiz. Tek porsiyonluk UrUnler, 6zel diyetlere
uygun, glutensiz, sekersiz, keto UrUnler gelistirmeliyiz.
Urunlerimiz kiresel e-ticaret platformlarinin tamaminda
6zel markalari ile yer almali (Amazon, AliBaba, Etsy vb.)
Dijital gorunurlugumuz sektor yildizlari ile ayni seviyede
olmalidir. Influencer pazarlamasi, sosyal medyadaki
hikayelerimiz, tariflerimiz, kullanici yorumlari ve diger
tum dijital reklam mecralari igin iyi bir tanitim butcesi
ayrilmalidir.

Hedef pazarlar icin 6zel markalar yaratmali, bu
pazarlara uygun etiket ve ambalajlama yapmaliyiz. Yerel
tat profillerini degerlendirmeliyiz. Pazarin saglik algisina
yonelmeliyiz. Private label yerine kendi markamiz
ile tutundurma calismasi yapmaliyiz. Uluslararasi
fuarlarda quclu ve etkin bir tanitim ile yer almaliyiz.
Ozenli stantlarimiz, tanitim icin promosyon Urinlerimiz,
yabanci dilde yetkin, iletisimi guclu ve bizi mukemmel
temsil eden personelimiz ile kalici etki birakmaliyiz.

GUglu bir markaile “0run kendi kendini pazarlar”
“biz satmayiz, musteri alir’ lyi bir marka icin yalnizca
Urun kalitesi yetmez, tUketicide yaratilan guven, baglilik
ve hikayelerle buyur ve saglamlasir. Kuruyemis ve
kurutulmus meyvede marka degeri topraktan/tarimdan
baslayan ve tuketiciye kadar uzanan de@er zincirinin
tamaminda Birlesmis Milletlerin 17 surdurdlebilirlik
ilkesi icin verilen taahhutler ve cevre sosyal yonetisim
(ESG) raporlari ile kamuoyunun bilgisine sunulmasi ve
rapordaki bilgilerin givence veren akredite kuruluslarla
dogrulanmasi gerekmektedir.
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Producers should develop value-added
products alongside plain options, including flavored
varieties, protein enriched products, chocolate coated
granola forms, single serve packs, and special diet
options such as glutenfree, sugarfree and keto friendly
items. Products should be available on all major global
e-commerce platforms (Amazon, Alibaba, Etsy, etc)
with strong digital visibility matching that of industry
leaders. Budgets should be allocated for influencer
marketing, social media storytelling, recipe sharing,
user reviews and other digital advertising channels.

Brands should create private labels for target
markets with customized labeling and packaging
tailored to local taste profiles. However, the ultimate
focus should be on promoting products under their
own brand rather than relying solely on private labels.
Participation in international trade fairs should feature
strong, impactful presentations, with well-designed
booths, promotional items and foreign language
proficient, highly communicative staff to leave lasting
impressions.

A strong brand allows the product to “sell itself”
the consumer buys rather than the company selling. A
successful brand is not built on product quality alone
but also on consumer trust, loyalty and stories that
grow and solidify over time. In the nut and dried fruit
industry, brand value is shaped along the entire value
chain, from soil and farming to the consumer. Public
commitments to the United Nations’ 17 Sustainable
Development Goals, along with Environmental, Social
and Governance (ESG) reports verified by accredited
organizations, must be transparently shared with the
public.

AKCAY, “SOMFOOD GIDA SEKTORUNDEKI
URETICILERIN KALITE KONTROL
SURECLERINi TEKNOLOJI iLE
IYILESTIRIYOR”

La Recolte Du Monde Dergisi 28.
Sayisinda yeni ve dederli markalari tanimayi
surduruyoruz:

Akcay, “SomFood olarak, gida sektorindeki
Ureticilerin kalite kontrol sureglerini iyilestirmelerine
yardimci olacak genis bir Grin yelpazesine sahibiz.
Uron gamimizda Sorter Sistemleri, Metal Dedektér
Sistemleri, X-ray Kontrol Sistemleri, Miknatis Sistemleri,
Paketleme Sistemleri ve Checkweigher Sistemleri
gibi kritik kontrol noktalarinda kullanilan ¢o6zumler
bulunuyor.” dedi.

Roportajimiz basliyor.

Sizi taniyabilir miyiz?

Ben Samet Ziya Akcay, Gasrtonomi ve Mutfak
Sanatlari Ana Bilim Dal’nda Yuksek lisansimi takiben,
Tarkiye'nin ilk ve tek Turizm Arastirmalari Enstitisu'de
Doktora egitimime devam etmekteyim. Tarladan
sofraya gidanin yolculugunun her adiminda en hassas
yaklasimlari benimsiyorum. SomFoodda Bolge Satis
MUdurU olarak gorev yapiyorum. Sorting sureclerinde
toplam 14 yillik tecrubemle birlikte, yaklasik 6 yildir bu
sirketin bir parcasiyim ve gida endustrisinde edindigim
deneyimle, muUsterilerimize en iyi ¢ozimleri sunmak
icin calisyorum. Sektordeki yenilikleri yakindan takip
ederek, is ortaklarimiza daha verimli ve gUvenilir Uretim
surecleri saglamak en buyuk énceligim.

SomFood'un kurulus hikayesini sizden 6grenebilir
miyiz?

1979- Turkiyenin  en eski mumessillik
firmalarindan olan Somteks Pazarlama Ticaret AS.
1979 yilinda Orhan Torfilli tarafindan kurulmustur.
Halihazirda Somteks Pazarlama Ticaret A.S. Ahmet
Torfilli tarafindan yoénetilmektedir.

2008- Ahmet Torfilli 2008 yilinda Somplast
Plastik Dis Tic. Ve San Ltd. Sti grup firmasini kurarak
tecrUbesini plastik sektoronde de kullanmistir ve
bu alanda dunyaca taninmis makine Greticilerinin
mumessilligini yapmaktadir.

2018 yllinda ise buyuUyen ve gelisen gida
sektorundeki musterilerimizin ihtiyaglarina daha hizli ve
dogru cevap verebilmek adina SOMPLAST bunyesinde
SOMFOOD subesi kurulmustur. Ben de firmaya gida
departmaninin temellerini atarak katildim.

SOMGROUP FIRVASIDIR.

Samet Ziya Ak¢cay
Somfood Boélge Satis MUdurs Samet Ziya Somfood

AKCAY: “SOMFOOD IMPROVES QUALITY
CONTROL PROCESSES OF PRODUCERS
IN THE FOOD INDUSTRY THROUGH
TECHNOLOGY”

In the 28th issue of La Recolte Du Monde
magazine, we continue to introduce new and
valuable brands.

Samet Ziya Akcay, Regional Sales
Manager of SomFood, said, ‘At SomFood we
offer a wide range of products to help producers in the
food industry improve their quality control processes.
Our product range includes solutions used at critical
control points such as Sorter Systems, Metal Detector
Systems, X-ray Inspection Systems, Magnet Systems,
Packaging Systems and Checkweigher Systems.”

Our interview begins.

Can you tell us about yourself?

| am Samet Ziya Akcay. After completing my
master's degree in the Department of Gastronomy
and Culinary Arts, | am continuing my PhD at Turkey's
first and only Tourism Research Institute. | adopt the
most meticulous approaches at every stage of food's
journey from field to table. | serve as the Regional
Sales Manager at SomFood. With a total of 14 years of
experience in sorting processes and having been part
of this company for about 6 years, | work to offer our
clients the best solutions by leveraging my experience
in the food industry. Closely following innovations in
the sector, my top priority is to provide our business
partners with more efficient and reliable production
processes.

Could you tell us the story behind the founding of
SomFood?

Somteks Pazarlama Ticaret A.S, one of Turkey's
oldest representation companies, was founded in 1979
by Orhan Torfilli. Today, it is managed by Ahmet Torfilli.

In 2008 Ahmet Torfilli established Somplast
Plastik Limited Firm, a group company, using his
experience in the plastics sector and representing
world renowned machine manufacturers in this field.

In 2018, to respond more quickly and accurately
to the needs of our growing and developing food
industry clients, the SOMFOOD branch was established
within SOMPLAST. | joined the company at that time,
laying the foundations of the food department.



2024- Gida Sektorunde; Metal Ayristirici
Sistemler, X-Ray Dedektorleri, hat Ustu otomatik agirlik
kontrol terazi sistemleri, Miknatis Sistemleri, Renk
ayiricilar (Sorter), Robot ve Otomasyon Sistemleri ile
ve is ortaklarimiza 6zel cozumler Ureterek faaliyetlerini
sUrdurmektedir.

Urin gaminizdan bahseder misiniz? En popiler
Urtninuz nedir?

SomFood olarak, gida sektérundeki Greticilerin
kalite kontrol sureclerini iyilestirmelerine yardimci
olacak genis bir Orin yelpazesine sahibiz. Urin
gamimizda

3U Vision Sorter Sistemleri,

Multiscan ve Weco Ozel Uygulama Sorting Sistemleri
Sesotec Metal Dedektor Sistemleri, X-ray Kontrol
Sistemleri ve Miknatis Sistemleri,

Niverplast Hat Sonu Otomasyon ve Paketleme
Sistemleri

Nemesis Checkweigher Sistemleri gibi kritik kontrol
noktalarinda kullanilan ¢6zimler bulunuyor.

Satis Aginizdan ve bayilik sisteminizden bahseder
misiniz? Dunyanin hangi noktalarinda temsilcilikleriniz
var?

SomFood olarak, guclu satis agimiz ve genis
bayi yapimiz sayesinde Turkiye genelinde ve uluslararasi
pazarda faaliyet gosteriyoruz. Musterilerimize hizli, etkin
ve kaliteli hizmet sunabilmek icin hem dogrudan satis
hem de is ortaklarimiz araciligiyla yaygin bir erisim agi
olusturduk. Su anda Turkiye'de bircok bolgede aktif satis
ve teknik destek hizmeti sunarken, uluslararasi alanda
da gida guvenligi ve kalite kontrol ¢cozumlerimizle farkl
pazarlarda buyUimeye devam ediyoruz. Turkiye disinda
20 farkli tlkede ayni markalari temsil etmekle beraber,
Azerbaycan, Ozbekistan gibi dis ofislerimizle dogrudan
sektorin en yenilikci teknolojilerini musterilerimizle
bulusturuyor, onlarin Uretim sureclerini daha guvenli ve
verimli hale getirmelerine yardimci oluyoruz.

Ozetle, SomFood olarak sadece satis yapmakla
kalmiyor, musterilerimize uzun vadeli ¢ozimler ve
teknik destek saglayarak islerinde surdurulebilir basari
elde etmelerine katki sunuyoruz. Biz daha ¢ok makine
veya teknolojiyi degil, bizi tercih etmeleri durumunda
elde edecekleri faydayi satiyoruz firmalara.

Since 2024 in the food sector, we continue
our activities by offering customized solutions to our
business partners with Metal Separation Systems,
X-Ray Detectors, in-line automatic weight control scale
systems, Magnet Systems, Color Sorters (Sorters),
Robot and Automation Systems.

Could you tell us about your product range? What is
your most popular product?

At SomFood we have a wide range of products
designed to help producers in the food industry
improve their quality control processes. Our product
range includes:

3U Vision Sorter Systems

Multiscan and Weco Special Application Sorting
Systems

Sesotec Metal Detector Systems, X-ray Inspection
Systems and Magnet Systems

Niverplast End-of-Line Automation and Packaging
Systems

Nemesis Checkweigher Systems

Could you tell us about your sales network and
dealership system? In which parts of the world do you
have representatives?

At SomFood we operate across Turkey and
in international markets thanks to our strong sales
network and extensive dealer structure. To provide our
customers with fast, efficient and high quality service,
we have established a wide reaching network through
both direct sales and our business partners. While
we currently offer active sales and technical support
services in many regions of Turkey, we are also growing
in various markets worldwide with our food safety and
quality control solutions.

In addition to representing the same brands
in 20 different countries, we have direct offices in
Azerbaijan and Uzbekistan, where we introduce our
customers to the most innovative technologies in the
industry, helping them make their production processes
safer and more efficient.

Inshort,at SomFood we do notjust sell machines
or technology. We sell the benefits companies will gain
when they choose us.

2025 yillinda hayata gecirmeyi planladiginiz bir
projeniz var mi?

2025 yili, SomFood icin buyume ve yeniliklerle
dolu bir yil olacak. Gida sektorundeki gelismeleri ve
muUsteri ihtiyaclarini yakindan takip ederek daha akill,
verimli ve sUrdurilebilir Uretim ¢ézUmleri sunmayi
hedefliyoruz. Katilacagimiz ulusal ve uluslararasi cok
sayida etkinlik ve fuar ile tum agimizdaki musterilerimize
temas edecegiz.

Son olarak eklemek istediginiz bir sey var mi?

BuyUyen ve gelisen sektorumizle birlikte,
teknolojik  yenilikleri yakindan takip ediyor, s
ortaklarimiza en iyi ¢ozUmleri sunmak icin sUrekli
kendimizi gelistiriyoruz.

Her zaman mosteri odakli yaklasimimizi
guclendirerek daha genis bir aga hizmet vermeyi,sektore
yon veren ¢ozimler Uretmeyi ve musterilerimizle uzun
vadeli is birlikleri kurmayi hedefliyoruz. Sunu net olarak
soylemek istiyorum ki, ne yediginizi gercekten bir anne
hassasiyetiyle kontrol ediyor ve 6nemsiyoruz.

Bize bu firsati sundugunuz icin tesekkUr ederim.

SomFood olarak her zaman daha iyisini sunmak igin
calismaya devam edecegiz.
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Do you have any projects planned for 2025?

The year 2025 will be full of growth and
innovations for SomFood. By closely following
developments in the food industry and customer
needs, we aim to offer smarter, more efficient and more
sustainable production solutions. We will participate in
numerous national and international events and fairs to
connect with customers across our entire network.

Lastly, is there anything you would like to add?

Along with our growing and developing sector,
we closely follow technological innovations and
continually improve ourselves to provide our business
partners with the best solutions.

By strengthening our customer oriented
approach, we aim to serve a wider network, produce
solutions that lead the sector and establish long term
business partnerships with our customers. | can say
with certainty that we check and care about what you
eat with the sensitivity of a mother.

Thank you for giving us this opportunity. At
SomFood we will always continue to work to offer the
best.




Kuruyemis Sektoriinde Yapay Zeka: Uretimden
Raflara Uzanan Donigim

Kuruyemis  sektord  uzun  yillardir
geleneksel yontemlerle buyuyen, ama ayni
zamanda teknolojiye de agik olan dinamik
bir alan. Ozellikle son birkac yilda yapay zeka
uygulamalariyla birlikte bu alanda cok ciddi
gelismeler yasandi. Bugun artik Uretim hattinda
islenen bir bademin ya da findigin, tarladan rafa
kadar olan yolculugunda yapay zeka dogrudan
rol oynuyor. Hem kaliteyi artirmak hem de
rekabette 6ne cikmak isteyen markalar bu teknolojilere
yatinm yapmaya baslad!.

Yapay zeka artik buyuk firmalarin degil, vizyonu
olan herkesin ulasabilecegi bir arac haline geldi.
Kuruyemis gibi genis hacimli, kalite hassasiyeti yuksek
bir sektorde ise bu donusum adim adim degil, kosar
adim gerceklesiyor.

Uretimde Akilli Gozler: Hatali Uriinler Satir Arasinda
Kalmiyor

Uretimin en kritik kismi olan kalite ayiklama
ve siniflandirma surecleri artik tamamen yapay zeka
destekli sistemlerle yonetiliyor. Ozellikle gérunto
isleme teknolojileri sayesinde kirik, curuk, aflatoksin
riski taslyan ya da nem orani dengesiz GrUnler daha
insan eli degmeden ayriliyor.

Eskiden bu isler, Uretim hattindaki calisanlarin
gozle kontroluyle yapiliyordu. Hizli Gretimde hatali
UrUnlerin araya karismasi kaginilmazdi. Simdi kameralar
ve algoritmalar, saniyede binlerce parcayl tarayip
aninda karar veriyor. Makine 6grenmesiyle surekli
kendini gelistiren sistemler, kaliteyi tek bir standarda
bagli kalmadan gercek zamanli analiz ediyor.

Bu sadece kaliteyi artirmakla kalmiyor,
Uretimdeki fire oranini da ciddi sekilde dusuruyor.

Perakendede YZ Dalgasi: Satiglar Artiyor, Misteri
Sadakati Gucleniyor

Artik sadece iyi Urun Uretmek yeterli degil.
Tuketicinin ne istedigini anlayan, ne zaman istedigini
tahmin edebilen markalar 6ne cikiyor. Yapay zeka tam
da bu noktada devreye giriyor.

Online  satis  platformlarinda  kullanici
davraniglarini analiz eden algoritmalar sayesinde,
muUsterilere birebir oneriler sunuluyor. Kimisi fistik
seviyor, kimisi tuzlu badem... YZ, gegmis alisverislerine

Feyza Dereli
Chief Business
Officer
Bixcod Technology

Artificial Intelligence in the Nuts and
Dried Fruits Sector: Transformation from
Production to Shelves

The nuts and dried fruits sector has
long grown through traditional methods yet
remains a dynamic field open to technology.
Especially in recent years, artificial intelligence
applications  have  brought remarkable
progress. Today Al directly plays a role in the
journey of an almond or a hazelnut from the
field to the shelf. Brands seeking to improve
quality and stand out in competition have begun
investing in these technologies.

Al is no longer a tool exclusive to large
corporations but one accessible to anyone with vision.
In a high volume, quality sensitive industry like nuts and
dried fruits, this transformation is happening not step
by step but in leaps and bounds.

Smart Eyes in Production: No Defective Products
Slipping Through

The most critical stage in production, quality
sorting and classification, is now managed entirely by Al
powered systems. With image processing technologies,
broken, rotten, aflatoxin risk products or those with
unstable moisture levels are separated before human
hands ever touch them.

In the past, this work relied on visual inspection
by production line workers. In fast paced production,
defective products inevitably slipped through. Now
cameras and algorithms scan thousands of pieces
per second and make instant decisions. Machine
learning allows these systems to continuously improve,
analysing quality in real time without being tied to a
single fixed standard.

This not only improves quality but also
significantly reduces waste in production.

The Al Wave in Retail: Sales Rise and Customer
Loyalty Strengthens

Producing a good product is no longer enough.
Brands that understand what consumers want and can
predict when they will want it are the ones that stand
out. Al steps in exactly here.

On online sales platforms, algorithms analysing
user behaviour offer personalised recommendations.
Some customers prefer pistachios, others salted

gore tuketicilere tam aradi§i UrUnU gosteriyor. Bu da
satis oranlarini dogrudan yukari cekiyor.

Ayrica talep tahminleme sistemleriyle hangi
ayda ne kadar Urin stoklanmasi gerektigi, hangi
bolgeye hangi Grun grubunun sevk edilecegi énceden
biliniyor. Eskiden sezgisel yapilan bu isler, artik veriye
dayali ve sistematik hale geldi.

E-ticarette ise Amazon ve Alibaba gibi devlerin
uyguladigi dinamik fiyatlandirma, kuruyemis satisinda
da fark yaratiyor. Talep arttiginda fiyat otomatik
guncelleniyor, stoklar azaldiginda sistem uyari veriyor.
Kucuk ve orta olcekli isletmeler icin bile bu sistemleri
kullanmak artik mumkan hale geldi.

Diinya Ornekleri itham Veriyor: Amazon, Alibaba, eBay

Amazon, “Fresh” kategorisinde yer alan gida
urtnlerinde musterinin alisveris aliskanliklarini analiz
edip siparis énerilerinde bulunuyor. Ornegin bir musteri
her hafta tuzsuz badem aliyorsa, sistem otomatik
hatirlatma yapiyor.

Alibaba ise yapay zekay! sadece satista deqgil,
orun izlenebilirliginde de kullaniyor. Urinin tarladan eve
kadar gecirdigi yol blockchain destekli YZ sistemleriyle
kayit altina aliniyor. Bu da ozellikle gida guvenligi
acisindan buyuk 6nem tasiyor.

eBay gibi platformlar ise yapay zekayr gorsel
arama, UrUn etiketleme ve musteri hizmetlerinde
kullanarak kullanici deneyimini iyilestiriyor.

Turkiyede de bu orneklerden yola cikilarak
benzer adimlar atilmaya baslandi. Ozellikle vyerli
e-ticaret platformlari artik kullaniciya 6zel kampanyalar,
Uron onerileri ve dinamik stok yonetimi sistemlerini
entegre ediyor.

Turkiye'de Firsatlar Cok Net: Yerli Teknoloji, Global
Vizyon

Turkiye dunyanin en buyuk findik, Antep fistigi
ve ceviz Ureticilerinden biri. Ama bu avantaji tam
anlamiyla degerlendirebilmek icin artik klasik Uretim
anlayisinin 6tesine gegcmemiz gerekiyor.

Kuruyemis sektorinde yapay zeka kullanimini
yayginlastirmak icin en buyuk firsat, yerli Gretim
hatti sistemlerinin gelistirilmesi. Ornegin YZ destekli
ayiklama makineleri ve kalite kontrol yazilimlari yerli
firmalar tarafindan gelistirilebilir. Bu, sadece i¢ piyasaya
degil, ihracat potansiyeline de buyuk katki sadlar.

almonds. Based on previous purchases, Al shows
consumers exactly what they are looking for, directly
increasing sales rates.

Demand forecasting systems also predict
how much stock is needed in which month and which
product groups should be shipped to which regions.
Tasks once done by intuition are now systematic and
data driven.

In e-commerce, dynamic pricing systems
used by giants like Amazon and Alibaba are making
a difference in nuts and dried fruits sales too. When
demand rises, prices update automatically and when
stocks run low, the system sends alerts. Even small
and medium sized businesses can now access these
systems.

Global Examples Inspire: Amazon, Alibaba, eBay

Amazon, in its “Fresh” category, analyses
customers’  shopping habits and makes order
suggestions. For example, if a customer buys unsalted
almonds every week, the system sends an automatic
reminder.

Alibaba uses Al not only in sales but also in
product traceability. The journey from the field to the
customer’s home is recorded with blockchain backed
Al systems, which is crucial for food safety.

Platforms like eBay use Al for visual search,
product tagging and customer service to improve user
experience.

In Turkey, similar steps are now being taken
inspired by these examples. Local e-commerce
platforms are integrating personalised campaigns,
product recommendations and dynamic stock
management systems.

Clear Opportunities in Turkey: Local Technology,
Global Vision

Turkey is one of the world's largest producers
of hazelnuts, pistachios and walnuts. To fully take
advantage of this position, we must move beyond the
classic production mindset.

The biggest opportunity for expanding Al use in
the nuts and dried fruits sector lies in developing locally
produced production line systems. For example, Al
powered sorting machines and quality control software
can be developed by Turkish companies, boosting not



Ayrica Uretici kooperatifleri ve kugUk isletmeler
icin yapay zeka destekli mobil uygulamalar gelistirilebilir.
Ciftci, Urinunu ilk cikardigi andan itibaren kalite analizi
yaptirabilir, pazardaki talep egilimlerini gorebilir. Bu da
daha stratejik fiyatlandirma ve pazarlama anlamina
gelir.

Ve en 6nemlisi: YZ ile desteklenen izlenebilirlik
ve kalite belgeleri, Avrupa ve Amerika gibi gida
guvenligine duyarli pazarlarda Turk UrUnlerine kapi
acar. Bu sadece Urun satmak degil, marka yaratmak
anlamina gelir.

Son So6z: Kuruyemiste Teknolojiyi Tuketen Degil,
Ureten Taraf Olmaliyiz

Kuruyemis sektory icin yapay zeka bir trend
degil, artik oyunun kuralini belirleyen temel unsur.
Kaliteyi artirmak, verimliligi yUkseltmek, musteriyi daha
iyi anlamak ve kuresel pazarda guclu bir yer edinmek
icin teknolojiyi sadece izleyen degil, gelistiren taraf
olmamiz gerekiyor.

Bugun teknolojiyi kullanan degil, yon veren
markalar 6ne c¢ikiyor. Sektorin icinden biri olarak artik
sunu net bir sekilde gorebiliyoruz: Yapay zekaya yatirnm
yapan Uretici, sadece bugunun degil, gelecedin pazarini
da insa ediyor.

only domestic market performance but also export
potential.

Al supported mobile applications could also
be developed for producer cooperatives and small
businesses. Farmers could analyse product quality
from the moment of harvest and see market demand
trends. This would allow for more strategic pricing and
marketing decisions.

Most importantly, Al backed traceability and
quality certifications can open doors for Turkish
products in markets like Europe and the United States,
where food safety is a priority. This is not just about
selling products but about building a brand.

Final Word: We Must Be Producers, Not Just Consumers
of Technology

For the nuts and dried fruits sector, Al is not
a passing trend but a fundamental element shaping
the rules of the game. To improve quality, increase
efficiency, better understand customers and secure a
strong position in global markets, we must not only
follow technology but also develop it.

Today, the brands that lead, not just use
technology, are the ones that succeed. As an industry
insider, it is now clear that producers who invest in Al
are not only building today’s market but also creating
the market of the future.

ISTATISTIKLER - Dig Ticaret
STATISTICS - Foreing Trade

KURUYEMIS DIS TICARETI (2019-2025%)

Nuts Foreign Trade (2019-20257)

Kuruyemis Dis Ticareti (2019-2025%)
Nuts Foreign Trade (2019-2025%)

vil ihracat Miktari ithalat Miktari ihracat Degeri ithalat Degeri
Year Export Amount Import Amount Export Value Import Value
(Ton) (Ton) ($) ($)

2019 324.499 204914 1985.686.602 420.763575
2020 306.359 272463 1474873935 282.296.340
2021 349259 176.421 2.035.076.797 325292.233
2022 380.398 118442 1774127618 377.765.020
2023 371553 175.208 2.222.417966 489555.348
2024 468404 188.161 3118.656.229 572.316.766
2025* 229528 96.863 1460691636 364.893.753

Kaynak TUIK Dig Ticaret Istatistikleri

Antep fistig1, ay ¢ekirdegi, badem, ceviz, findik, kabak ¢ekirdegi, kaju, leblebi ve yer fistigt tiriinleri dahil edilmistir.

* 2025 yili sadece ilk alti aylik verilerdir
Source: TUIK Foreign Trade data.

Pistachios, sunflower seeds, almonds, walnuts, hazelnuts, pumpkin seeds, cashews, roasted chickpeas and peanuts are

included.

* 2025 data is only fo rthe first 6 months
Kuruyemis dis ticareti: Yillara gore degisim ve
2025'in ilk yarisi degerlendirmesi

Uzun dénem egilim (2019-2024)

« lhracat degeri 2019dan 2024'e yillik bilesik %9,4
buyidu. 2024'te ihracat 3,12 milyar S, 2023’e gére
%403 artis.

« lIthalat degeri ayni dénemde yillik bilesik %63 artts,
2024'te 572,3 milyon S.

o Miktar tarafi: Ihracat tonaji 2019-2024 arasinda
yillik bilesik %7,6 artti; ithalat tonaji hafifce azal-

di. By, katma degerli Grunlerle birim fiyatlarin da
desteklendigine isaret etmektedir.

2025 ilk 6 ay (Ocak-Haziran)

Ihracat: 1,461 milyar $ (2295 bin ton). Bu tutar, 2024

yilinin toplaminin %46,8'i.

o lthalat: 364,9 milyon S (96,9 bin ton). 2024 to-
plaminin %63,8'i.

 Dis ticaret dengesi: +1,096 milyar S

Yorum: Yilin ilk yarisinda ithalatin gérece hizli
gerceklesmesine ragmen (miktarda 2024'Gn %57),
ihracat da guclu seyrediyor. ilk yari gerceklesmesi, se-
zon etkileri de dusunulunce yil sonu icin 2024’ yakin
(hatta bir miktar Ozeri) bir ihracat rakaminin momkon
olduguna isaret ediyor.

Nuts Trade: Yearly Trends and 2025 First Half Evalu-
ation

Long-term trend (2019-2024)

« Exports (value): Grew at a compound annual rate
of 94%. In 2024, exports reached $3.12 billion, up
40.3% compared to 2023.

e Imports (value): Increased at a 6.3%, reaching
$572.3 million in 2024.

e Volume: Export tonnage rose steadily 7.6%, while
import tonnage slightly decreased. This indicates
higher unit prices and more value-added products
in exports.

First half of 2025 (Jan-Jun)

» Exports: $1.461 billion (229.5k tons), equal to
46.8% of 2024’s full-year figure.

» Imports: $364.9 million (96.9k tons), already
63.8% of the 2024 total.

 Trade balance: Surplus of $1.096 billion

Comment: Despite imports frontloading during H1,
exports remained strong. The trajectory suggests
that full-year exports in 2025 could match or slightly
exceed 2024 levels.
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KURUMEYVE DIS TiICARETI (2019-2025%)
Dried Fruit Foreign Trade (2019-2025%)

Kuru Meyve Dis Ticareti (2019-2025%)

Dried Fruit Foreign Trade (2019-2025%)

Vil ihracat Miktari ithalat Miktari ihracat Degeri ithalat Degeri
Year Export Amount Import Amount Export Value Import Value
(Ton) (Ton) ($) ($)

2019 401937 40674 1.003.986.954 47838922
2020 315.360 36.168 762.168.625 44131952
2021 386.459 50656 1.041.091.239 59913208
2022 398910 47235 1.082.295.832 61.156.880
2023 394.053 59.091 1141.673.884 87.400.716
2024 317916 68114 1.275.021.980 116.492.342
2025* 121541 42442 536.609.190 85.478.686

Kaynak TUIK Dis Ticaret Istatistikleri

Kuru kayisi, kuru incir, kuru tiziim, kuru erik ve hurma iiriinleri dahil edilmistir.

* 2025 yili sadece ilk alti aylik verilerdir

Kuru meyve dis ticareti: yillara gore degisim ve

2025’in ilk yarisi degerlendirmesi

Uzun dénem egilim (2019-2024)

o Ihracat degeri 2019-2024'te yillik bilesik %4,9
buyudu; 2024'te 1,275 milyar S (2023’e gére %117
artis).

o ithalat degeri daha hizli artti %19,5; 2024'te 116,5
milyon S.

2025 ilk 6 ay (Ocak-Haziran)

o hracat: 536,6 milyon S (1215 bin ton) > 2024
yilinin %42,7i.

o ithalat: 855 milyon S (42,4 bin ton) > 2024'6n
%73,4'C.
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Dried Fruit Trade: Yearly Trends and 2025 First Half

Evaluation

Long-term trend (2019-2024)

o Exports (value): CAGR of 4.9%; reached $1.275
billion in 2024 (+11.7% vs 2023).

* Imports (value): Grew faster at 19.5%; reached
$116.5 million in 2024.

First half of 2025 (Jan-Jun)

o Exports: $536.6 million (121.5k tons), equal to
42.1% of 2024’s full-year level.

o Imports: $85.5 million (42.4k tons), already 73.4%
of 2024’s total.
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Kuruyemis ve Kuru Meyve 2025 ilk 6 Ay Dis Ticareti

Nuts and Dried Fruit Forreing Trade (First 6 months of 2025)

KURUYEMIS VE KURU MEYVE DIS TICARET (2025 ilk 6 Ay)

NUTS AND DRIED FRUIT FOREIGN TRADE (First 6 months of 2025)

) IHRACAT / EXPORT ITHALAT / IMPORT
Urinler / Products ihracat Miktari ihracat Degeri ithalat Miktari ithalat Degeri
Export Amount (Ton) | Export Value (S) Import Amount(Ton) | Import Value ($)
Antep fisti§i / Pistachios 6.466.707 S117.368.744 208924 $5.373.379
Ay cekirdegi / Sunflower seeds 62.107.351 $85.336.768 5289114 $9526.435
Badem / Almond 5513109 $42.347878 24.270.239 $115.936.785
Ceviz / Walnuts 1.248.092 $8549566 42.961.882 $122.632.992
Findik / Hazelnut 143.111.685 $1.182.747.280 3961045 $11.034.322
Kaju / Cashew 34.258 $265.103 11.429.008 $81.606.826
Kabak cekirdegi / Pumpkin seeds | 47.781 $489105 36520 $2.960613
Leblebi / Roasted chickpea 7525556 $15554576 0 SO
Yer fistigi / Peanuts 3.473.718 $8.032.616 8706.756 $15.822.401
Kuruyemis Ara Toplam 229.528.257 $1.460.691.636 | 96.863.488 $364.893.753
Kuru kayisi / Dried apricots 29.836.070 $151.342.085 150.082 $841.182
Kuru erik / Prune 691973 $2.156.983 1619.889 $3.608724
Kuru incir / Dried figs 19588.085 $128.730.896 548506 $3.968.402
Kuru GzOm / Raisins ©65.213.269 $237504.728 668.033 $2.329862
Hurma / Dates 6.211.616 $16.874.498 39.455.972 $74730516
g‘r’;‘ d":fj’i‘t"*s':;‘:‘;:flam 121.541.013 $536.609.190 | 42.442.482 | $85.478.686
Eﬂ:‘;”:;g'g:’::::ﬂ':‘%‘;‘f Toplam | 351 069.270 $1.997.300.826 | 139305970 | $450.372.439

Kaynak: Ocak 2025 - Haziran 2025 arast TUIK Dis Ticaret verileri kullanarak hazirlannustr.
Source: Prepared using 2025 January - 2025 June TUIK Foreign Trade data.

Kuruyemis + Kuru meyve (2025) - ilk 6 Ay: toplam

degerlendirme
Toplam (ilk 6 Ay 2025)

o lhracat: 1997 milyar S (35,1 bin ton)

o lthalat: 4504 milyon $ (1393 bin ton)

e Toplam ihracatin yariya yakin boluma yilin itk 6
ayinda gerceklesti (Kuruyemis'te %46,3; Kuru

meyvede %42,1).

o lthalat tarafi, her iki grupta da yillik toplamin
yarisindan yukarida paylar gosteriyor (6zellikle
kuru meyvede %73,4). Bu durum, yilin ikinci
yarisinda ihracatin hizlanmasi beklentisiyle dis

Nuts + Dried Fruit (2025) - First Half: Combined

Outlook

Aggregate (Jan-Jun 2025)

e Exports: $1.997 billion (351.1k tons)

o Imports: S450.4 million (139.3k tons)

e Nearly half of annual exports were realized in the
first half of the year (46.8% for nuts, 42.1% for

dried fruit).

e Imports, however, are already at a higher share
of last year's totals (over 60% for nuts and 73%
for dried fruit), suggesting a frontloaded import

pattern.

ticaret fazlasinin surme olasiligini guclendiriyor.
2019-2024 donemindeki kuruyemiste yUksek
tempolu deger buyumesi (%94) ile kuru meyvede
daha iimli ama istikrarli boyome (%4,9) 2025'in
ilk yarisinda da devam ediyor.

« The strong growth of nuts exports (+9.4%) and the

steady but moderate increase in dried fruit exports
(+4.9%) from 2019-2024 remain visible in the
first half of 2025.



\“o. ISTATISTIKLER - i¢ Pazar Tiiketim
o> STATISTICS - Domestic Market

KURUYEMIS SEKTORU YAKLASIK iC PAZAR BUYUKLUGU 2024

Nuts and Dried Fruits Industry Domestic Market Size 2024

Dernegimiz tarafindan tahmini yapilan i¢ Pazar tuketim istatistikleri incelendiginde 2024 yili icin toplamda
yaklasik 1.210 bin ton tuketime karsilik 136 milyar Turk Lira (4,1 milyar Dolar) deger s6z konusu olmustur. Urin bazll
incelendiginde kuruyemis Urinlerinden en cok yer fistidy, leblebi ve ay cekirdegdi; kuru meyvelerde ise hurma ve kuru
Uz0m tuketilmistir.

When the domestic market consumption statistics estimated by our Association are examined, it is seen
that a total of approximately 1,210 thousand tons of consumption for the year 2024, corresponding to a value of

Kaynak: Kaynak: Tiiksiad dernegi (Degerler yil ortalamasi baz alinarak hesaplanmigtir).
Source: TUKSIAD (Values are calculated using average yearly prices).

- Miktar Deger Deger
Urinler / Product Quantity (kg) TL/kg Value (TL) Value (S)
Ceviz Kabuklu 45000000 $130 $5.850.000.000 §177272.727
Walnuts in Shell

Findik (I¢-Cig) 70.000.000 $250 $17.500.000.000 $530.303.030
Hazelnuts (Raw)

Antep fistig) (Kavrulmus) 30000000 $480 $14.400.000.000 $436363.636
Pistachios (Roasted)

Yer fistig) (Kabuklu) 280000000 40 $11.200.000.000 339393939
Peanuts (In Shell)

Badem (Ic) 40,000,000 £220 $8.800.000.000 $266.666.667
Almond (Inside)

Kabak gekirded 30000000 $200 $6.000.000.000 $181818182
Pumpkin seeds

Ay cekirdegi 130.000.000 545 $5.850.000.000 $177272727
Sunflower seeds

Leblebi 190.000000 $100 $19.000.000.000 $575.757576
Roasted chickpea

Soslu misir 15000000 £68 $1.020.000.000 $30.909.091
Corn with sauce

Patlak misir 85000000 23 $1.955.000.000 $50242.424
Popcorn

Kaju 15000000 280 $4.200.000.000 $127272.727
Cashew

g:t':’sa 85.000.000 $200 $17.000.000.000 $515151515
Kuru kayssi 35000000 $150 $5.250.000.000 $159.090909
Dried apricots

Kury incir 25000000 $210 $5.250.000.000 $159.090.909
Dried figs

E::‘r":”k 25000000 $60 $1.500.000.000 $45454545
::Ir:l::”m 80,000,000 $110 $8.800.000.000 $266666667
Diger 30000000 80 $2.400.000.000 $72727273
Others

136 billion Turkish Lira (4.1 billion USD). When analyzed on a product basis, peanuts, chickpeas and sunflower seeds
were consumed the most among dried fruits, while dates and raisins were consumed the most among dried fruits.
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